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1. IlosicHuTeILHAS 3aNIMCKA
1.1. Hean u 3aaa4u AUCHUTIITUHBI

Heas aucuuniauHbl — cHOPMHUPOBATH Yy CTYJAEHTOB HAyYHOE MPEJCTABIECHHWE O TOM, B 4YeM
3aKJIFOUAeTCsl CYIIHOCTh OPTaHMU3AIMK M TPOBEJACHHS] KOMMYHHUKAIIMOHHBIX KaMIaHUi B cdepe
CBs3€H C OOIIECTBEHHOCTHIO, O CHeNU(PUKEe TPUMEHEHHsS OCHOBHBIX CPEJICTB M METOJOB
OpraHM3alliii U TPOBEJICHUS KOMMYHHUKAIIMOHHBIX KaMIlaHUKW B cdepe CBs3ell ¢
OOIIIECTBEHHOCTHIO, a TaKXe TOJTOTOBUTHh CTYJEHTOB K CaMOCTOSITEIBHOW TMPaKTHIECKOMN
NesITeIbHOCTH B c(hepe opraHn3ainud KOMMYHHKAIIMOHHBIX KaMIIAHUH 1 MEPOTIPUSTHH.

3agaum AUCHMIIMHBL:

e OIpefenuTh poap MnoiauTudeckoro PR um  momuThyeckod pekiiaMbl B IIPaKTHKax
MOJUTUYECKMX KOMMYHHMKAIIUH COBPEMEHHOTO OOIIECTBa;

® U3yYUTh MNPUHLUMBI OPraHU3allMd M TPOBEIEHUS KOMMYHHUKAI[MOHHBIX KaMIaHWHA B
cdepe cBsazelt ¢ 00IIECTBEHHOCTHIO;

® O03HAKOMUTH CTYJCHTOB C OCHOBHBIMH TEXHOJIOTUSMH M METOAAMU OpraHU3alUu Hu
IIPOBEJICHUS] KOMMYHUKAIIMOHHBIX KaMIIaHUH B cepe cBsA3el ¢ 00IIECTBEHHOCTBIO;

e chopmHpoBaTh NPAKTUYECKNE HABBIKM OPTaHU3ALUU U TPOBEJCHHUS KOMMYHUKAIIMOHHBIX
KaMIaHuii B cdepe cBsi3eil ¢ 00IIeCTBEHHOCTHIO Y CTYIEHTOB;

® TPOAHATHM3UPOBATH METO/bI aHANN3a YPPEKTUBHOCTH KOMMYHHKAIIMOHHBIX KaMIaHUN B
cdepe cBsa3eit ¢ 00IIECTBEHHOCTBIO.

1.2. llepeyeHs MIAHUpPYeMbIX Pe3y/JbTATOB O0Y4YeHHs MO JAUCHMILIMHE, COOTHECEHHBIX €
HHAUKATOPAMM JOCTHKEHUS] KOMIIeTeHIM I

Komnerenuus
(Koa ¥ HAMMEHOBAHUE)

NHaukaTopbl KOMIIETeH U
(Ko ¥ HAUMEHOBAHUE)

Pe3yabTaThl 00yueHus

OIIK-1. Cnocoben
cO3/1aBaTh
BOCTpeOOBaHHbBIC
00I11eCTBOM U MHIYCTpUei
MEANATEKCTHI U (WIIH)
MEANAMPOAYKTHI, U (HITHN)
KOMMYHHKAI[HOHHBIC
MPOAYKTHI B COOTBETCTBUH
C HOPMaMH PYCCKOTO U
WHOCTPAHHOTO SI3BIKOB,
0COOCHHOCTSMU MHBIX
3HAKOBBIX CHCTEM

OIIK-1.2. Ocymectsisier
MOATOTOBKY TEKCTOB PEKIIaMBbl
H CBSI3€H ¢ 00IECTBEHHOCTBIO
Y UHBIX KOMMYHUKAIIHOHHBIX

HpOHYKTOB pa3J’II/I‘~IHBIX )KaHI)OB
1 GOpMaTOB B COOTBETCTBUU C
HOPMaMH PYCCKOTO H
WHOCTPAHHOTO SI3BIKOB,
0COOEHHOCTSIMHU MHBIX
3HAKOBBIX CHCTEM

3HaTh:
— METOIUKY MOJITOTOBKHU
TEKCTOB PEKJIaMbl U CBSA3EU C
OOIIIECTBEHHOCThI0 M HWHBIX
KOMMYHUKAI[MOHHBIX
MPOJYKTOB Pa3IMYHBIX
*KaHpoB U (GopMaTtoB B
COOTBETCTBUM C HOpMaMH
pPyCCKOro SI3BIKA,
0COOCHHOCTSMH HMHBIX
3HAKOBBIX CUCTEM
Ymern:
— coOupate B WH(GOPMAIIOHHO-
KOMMYHHKAaIITMOHHBIX CETAX
u HHTEPIPETUPOBATH
HHPOPMAIUIO  COIUATTBHOTO U
po(eCCHOHANBHOTO XapaKTepa,
Baaners:
puemMamu coopa, 00padoTKu
W pacrpoCTpaHEeHUs
HHPOPMaLTUH
B COOTBETCTBHUHU C
O6IIIerI/IH$ITI)IMI/I CTaHIapTaMHn
Y IpaBUIaMy IPOGhECCHH.

YK-6.
YIPaBIsTh

Criocoben
CBOUM

VYK 6.1. Onpenensier uenu
COOCTBEHHOI

3HaTh: TPACKTOPHIO
CaMOpPa3BUTHSI Ha  OCHOBE




BPECMCHCM, BBLICTPpAHMBATL U
pearn30BBIBATH
TPAECKTOPHUIO CaMOPa3BUTHSI
Ha OCHOBE IPHHIIUIIOB
o0pa3oBaHHs B TEUYCHHE
BCEH )KU3HU

BPEMEHHOM IIE€PCIEKTUBBI
pa3BUTHUA NEATEIBHOCTU U
IIJIJAHUPYEMBIX
pE3yIbTaTOB.

JeATETbHOCTH, OLIEHUBAs NPUHIIAIIOB 00pa3oBaHUs B
NyTH WX JOCTIDKEHUS C TE€UEHHUE BCEU KU3HU
YYETOM pecypcos, YMmers: . OmnpenensaTs Lenu
YCJIOBUM, CpEICTB, COOCTBEHHOH JI€ITEIBLHOCTH,
BPEMEHHON TMEPCHEKTUBBI OLICHUBAs MyTH ux
pPa3BUTUA JAESTEIBHOCTU U JOCTHKECHHUSI C y4eTOM
TJIaHUPYEMBIX pPeCypcoB, YCIOBHM, CpEICTB,
pe3yNnbTaToB BpEMEHHOMN MEPCTIEKTUBBI
pa3BUTUSL  JEATEIBHOCTH U
IUTAHUPYEMBIX Pe3yJIbTaTOB
Bnaners:Taiim-
MEHEI)KMEHTOM
VK-6.2. dopmynupyer 3naem: BAKHOCTh
e coOCTBEHHOI IUIAHUPOBAHUS
JEATEIbHOCTH, OIpeaesis NEPCIEKTUBHBIX nenei
OyTH UX JOCTHXKEHUS C NESATENIbBHOCTH € Y4eTOM
y4eTOM pecypcos, YCJIOBH, CPEJCTB,
yCJIOBHH, CPEJCTB, JUYHOCTHBIX BO3MOKHOCTEH,

ATallOB  KapbepHOTO pPOCTa,
BPEMEHHOMN MEPCTIEKTUBBI
pa3BUTUSL  JEATEIBHOCTH U
TpeOOBaHUIl phIHKA TPY/a.
Ymeem: YCTaHABJIUBATh
MPUOPUTETHI cOOCTBEHHOM
JeSATEILHOCTH,  BBICTpamBas
IUTAHBI UX JOCTHXKECHUS.
Bnaoeem: mMerogamu OLIEHKH
pa3HOO0pPa3HBIX pecypcoB
(JIMYHOCTHBIX,
NCUX0(U3UOIOTHYECKUX,
CUTYaTUBHBIX, BPEMEHHBIX U
T.JA.), HCHOJBb3YyeMbIX  JJIs
peuieHus 3a/1a4
caMOOpraHu3aluu u
CaMOpPAa3BUTHUS.

OIIK-1.
CO3/1aBaTh
BOCTpeOOBAHHBIE
OOIIECTBOM U HHIYCTpHEH
MEIUATEeKCTBl W (WJIN)
MEAMATIPOTYKThl, U (WJIH)
KOMMYHHKaIlMOHHbIE
HPOIYKTHl B COOTBETCTBHU
C HOpPMamMM pYyCCKOrO U
UHOCTPAHHOTO SI3BIKOB,
0COOEHHOCTSIMU UHBIX
3HAKOBBIX CHCTEM

CnoocobeH

OIIK-1.1 Brrsgsiser
OTJINYUTENLHBIE OCOOEHHOCTH
MEIUATEKCTOB,
MEINANPOTyKTOB,
KOMMYHHKAIIHOHHBIX
MIPOAYKTOB pa3HbIX
MEMACEerMEHTOR | Tu1aTGopm

0COOEHHOCTH
BUIOB

3HaTh:
OCHOBHEIX
KOMMYHUKaIUH,
BO3MOKHOCTH W3 U3YYEHHUS U
MPaAKTUYECKOTO
WCIIOJIb30BaHUS TIPU CO3/IAHUU
KOMMYHUKAIIUOHHBIX
MPOJYKTOB.

YMeTh: COCTaBISATh OCHOBHEIC
BUIbI AHAITUTUYECCKUX
JIOKYMEHTOB;

Bnanets: HaBBIKAMH
MMCbMEHHOW KOMMYHHKAIIUU
B AHHOTUPOBAHUH,
pedepupoBaHUN n
IIPUKJIATHON AQHAJIUTHUKE
TEOPETUYECKUX TEKCTOB.




OIIK-1.2. OcyuecTBiser
HOJTOTOBKY TEKCTOB
peKilaMbl M CBs3€H C
00I1I€CTBEHHOCTBIO M MHBIX
KOMMYHHKAIIHOHHBIX
IPOIYKTOB pa3IUYHbIX
XKaHPOB U (opMaToB B
COOTBETCTBUM C HOpPMaMH
PYCCKOTO M MHOCTPAHHOTO
SI3BIKOB,  OCOOEHHOCTIMHU
UHBIX 3HAKOBBIX CUCTEM

3HaTB: IIyTM U CpEACTBa
poecCHOHATEHOTO
KapbepHOT o pocra,
caMoo00pa3oBaHMs u
CaMOCOBEPILICHCTBOBAHMS,
3aKOHOMEPHOCTH
npoheccHoHaIBHO-
TBOPYECKOTO U KYJIBTYPHO-
HPABCTBCHHOI'O pPAa3BUTHA, a

TaK xKe UHCTPYMEHTHI
caMOOpraHu3aluu

YMerb:  1IaHUPOBATH U
OpraHU30BBIBATH
COOCTBEHHYIO JI€ATEIbHOCTD,
CaMOCTOSITEJIBHO  OCBauBaTh
pa3iInyHbIe
UH(POPMALMOHHBIE u
o0Opa3oBaTelbHbIE  PECYpChI

IS MHOBBIIICHUSA cBOEH
KBATH(UKAIIMK W  Pa3BUTHUA
JUYHOCTHBIX KaueCTB
Baanersn: HaBBIKAMH
OpraHu3aIuu
caMmoo0Opa3oBaHus,
TEXHOJIOTHSIMU
pUOOpETEHN,
HCIIOJIb30BaHUS 51
OOHOBJIEHUS
(YHKIIMOHATIBHBIX,
KOTHUTHUBHBIX, JIMYHBIX U
3THYECKUX KOMIIETCHIINHN

OIIK 2. Cnocoben
YYUTHIBATh TEHCHITNH
pa3BUTHS OOIIECTBEHHBIX U
rOCyJapCTBEHHBIX
UHCTUTYTOB TUTSI ux
Pa3HOCTOPOHHETO
OCBEILIEHUS B CO3/1aBa€MBbIX
MeauaTekcTax u  (Win)
MEIUANpPOIyKTax, U (WJIu)
KOMMYHHKAITMOHHBIX
IPOAYKTax

OIIK 2.1. Brsgsiser
OTJINYNATEIHHBIE
0COOEHHOCTH
M€EIUATEKCTOB,
MEIUAIIPOTYKTOB,
KOMMYHHKAITHOHHBIX
MIPOTyKTOB Pa3HBIX
MeIHUaCETMEHTOB 51

miaThopmM;

3HaTh: TCHACHIWN Pa3sBUTHUA

00LIECTBEHHBIX H
roCyIapCTBEHHBIX
I/IHCTI/ITYTOB JUIA HUx

Pa3HOCTOPOHHETO OCBEIICHUS
B CO3/1aBa€MbIX MEIMATEKCTaX
u (WIM) MeAuamnpoayKTax, U

(W)  KOMMYHHKaIlMOHHBIX
OpOayKTax

YMers: Y4YUTBIBATh
TEH/ICHIIUH pasBUTHS
O0IECTBEHHBIX u
roCyJapCTBEHHbIX
MHCTUTYTOB Ui ux

Pa3HOCTOPOHHETO OCBEIICHUS
B CO3/IaBa€MbIX MEIMATEKCTaX
u (WIM) MeAuamnpoayKTax, U

(W)  KOMMYHHKaIlMOHHBIX
OpOayKTax

Buaners: CO3/1aHUEM
MEJIMATEKCTOB u (un)




MEIUANpOIyKTOB, U  (WIH)
KOMMYHUKAITHOHHBIX
MIPOTYKTOPB
OIIK 2.2. Cnocoben 3HaTh: TEHACHUIUH PA3BUTHS
YUYHUTHIBATh OCHOBHBIE 0OIIIECTBEHHBIX "
TEHACHIIUN pa3BUTHSA TrOCYJapCTBEHHBIX
00IIIECTBEHHBIX u WHCTUTYTOB TIPU  CO3JIaHUU
rOCYJIapCTBEHHBIX TEKCTOB pPEKJIaMbl M CBSI3CH C

UHCTUTYTOB NPH CO3TaHUHU
TEKCTOB PEKJIAMBI M CBSI3CH
c 00111ECTBEHHOCTHIO
15007307
KOMMYHHKAIIHOHHBIX
IPOJYKTOB.

00LIECTBEHHOCTHIO u/nnu
KOMMYHHKAIIHOHHBIX
HPOJTYKTOB.

YMeTh: YYUTBIBATb OCHOBHBIC

TEHACHIINN pa3BUTHS
00IIECTBEHHBIX u
rOCy/IapCTBEHHBIX

UHCTUTYTOB TIPU  CO3JIaHUHU

TEKCTOB PEKJIaMbl U CBS3EH C

00IIIECTBEHHOCTHIO w/nnm
KOMMYHHKAITHOHHBIX
HPOJTYKTOB.
Biamers: co3maHueM TEKCTOB
peKiIaMbl M CBsi3eH  C
00IIeCTBEHHOCTHIO u/unm
KOMMYHHKAIIHOHHBIX
POAYKTOB.
OIIK 7. Cnocoben | OIIK 7.2. OcymecTBisiet 3HaTh: 3 dexTh u
yuuTbiBaTh  3pdextsr  u | oTOop uHpopManuy, HOCTIE/ICTBUS CBOEH
TIOCJIC/ICTBHS CBOCH | PO ECCHOHATBHBIX npodecCHuOHaTbHOM
npoheCCUOHATTEHOU CPEICTB " IPUEMOB NESTCIILHOCTH, cnemys
NEeSITeITbHOCTH, CIIeNysl | peKilaMbl W CBsi3ed € TPUHIAIIAM COIIMAIBHOM
NPUHIANIAM  COIMAIILHOW | OOIIEeCTBEHHOCTHIO B OTBETCTBCHHOCTH
OTBETCTBEHHOCTH COOTBETCTBUU c YMeTh: OCYIIECTBIIATH OTOOP
MPUHITAIIAMUA uHpOpMAIIUH,
COLIMATBHOM PO eCCUOHATIBHBIX  CPEICTB
OTBETCTBEHHOCTH u U TIPUEMOB PEKJIaMBbI U CBS3CH
ATHYECKUMHU HOpMaMH, C OOIIECTBEHHOCTHIO
TPUHATHIM Bragers: npuHIMmamMu
popeCCHOHATLHBIM COIMAJIEHOW OTBETCTBEHHOCTH
CO00I1IECTBOM U OTUYECKUMH  HOpMaMu,
NPUHSATHIMA
pohecCHOHATLHBIM
CO00IIECTBOM

1.3. MecTo iucuMIJIMHBI B CTPYKTYpe 00pa30oBaTe/IbHOM MPOrpaMMbl

JlucumIuinHa OTHOCHTCS K 00S3aTeIbHOM YacTH 0a30BbIX AWCIHMILINH YIeOHOTO IUIaHa.

Jlns ocBOEHUs AUCUUIUIMHBI HEOOXOAMMBI KOMIIETEHIMH, C(HOPMUPOBAHHBIE B XOJ€
HU3YYCHUS CICAYIONUX NUCHUIIIIAH
e Teopus U MpakTUKa MEAUAKOMMYHUKAIIUNA
e Teopus u MpakTHUKa MEPEroBOPOB

L4 MGHGI[)KMGHT B PCKIIaMC U CBA3MIX C OGH.IGCTBCHHOCTBIO

L4 OpFaHI/ISaIII/IH " NPOBCACHUC KOMMYHHKAIIUOHHBIX KaMIaHUH




L4 OpFaHI/ISaHI/IH " IIPOBCACHUC KOMMYHUKAIIUOHHBIX KaMITaHWUH B PECKIaMC
B pPE3YJIbTATC OCBOCHUA JHUCHHUIIIMHBI (1)OpMI/Ipy}OTC$I KOMIICTCHIINH, HCO6XO,Z[I/IMBI€ JUI
HU3YUCHUS CICAYIOINX JUCHUIIIIMH U MMPOXOKACHUSA ITPAKTUK:

e IIpodeccronanbHO-03HAKOMUTEIbHAS IPAKTUKA
e HayuHo-uccnenoBarenbckas pabora

2. CTpyKTypa JUCUMILIIHHBI
OO61mas TpyA0EMKOCTh IUCHUIUIMHBI cocTaBisier 3 3.e., 108 akageMHYeCKHUX 4acoB.
CTpyKkTypa JTUCUMILIMHBI 1JIS 04HOI opMbI 00yUeHMsI
O0BbeM TUCITUTIIUHBI B (pOpME KOHTAKTHON pabOThI 00YYaIOMIUXCS C IMEIarorndyeCKuMH

paboTHHKaMu U (WJIM) JTUIIAMHU, TPUBJICKAEMbIMH K pealn3anuu 00pa30BaTeIbHOW MPOrpaMMbl
Ha MHBIX YCJIOBUSX, IPU MPOBEICHUN YUEOHBIX 3aHATHH:

Cemectp | Tum yueOHBIX 3aHATHIHA KonnuecTtBo yacos
7 Jlekuuun 20
7 CemMuHapbl/1ab0paToOpHbIE paOOTHI 22
Bcero: 42

O0beM nucHUIUIMHBL (MOAYJsi) B (opMe caMOCTOSITEIbHOW pPaboThl 00YyYArOUIUXCS
cocraBisieT 48 akaneMuueckux yaca(oB).

CTpyKTypa JUCHUNIMHBI JISl 04HO-3204HOI (hOpMBbI 00yUeHUsI

O0beM TUCIUIUIMHEI B (hOpME KOHTAKTHOW PabOThl OOYYArOMIMXCS C MeJaroruyecKuMu
pabOTHUKAMHU ¥ (WJIM) JIUIIAMH, MTPUBJICKAEMBIMH K pealu3aliid 00pa3oBaTeIbHON MPOrpaMMbI
Ha MHBIX YCJIOBUSX, IIPU MPOBEICHUH YUCOHBIX 3aHSITHIA:

Cemectp | Tun yuyeOHBIX 3aHATHIA KosmmuecTBo yacoB
8 Jleknuu 8
8 CemuHapbl/1a00paTOpHBIE PAOOTHI 16
Bcero: 24

O0beM muCHUTUIMHBL (MOIyJNisi) B (hOpME CaMOCTOSTENBbHON pPaboThl 0OYYArOMIMXCS
cocTaBisieT 66  akaneMuuecKux daca(oB).

2. Discipline structure
The total labor intensity of the discipline is 3 Credit, 108 academic hours.

Discipline structure for full-time training

The scope of the discipline in the form of contact work of students with pedagogical
workers and (or) persons involved in the implementation of the educational program on other
conditions during training sessions:

Semester | Type of training sessions Hours
7 Lectures 20
7 Workshops/Lab Works 22




Total:

| 42 |

The scope of the discipline (module) in the form of independent work of students is 48
academic hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical
workers and (or) persons involved in the implementation of the educational program on other
conditions during training sessions:

Semester | Type of training sessions Hours

8 Lectures 8

8 Workshops/Lab Works 16
Total: 24

The scope of the discipline (module) in the form of independent work of students is 66
academic hours.

3. Conep:xkanue AUCHUNTIHHBI

BHJIBI peKJTAMHBIX
u PR xamnauunii

No HaunmenoBaHue
" | pa3nena Conep:xanue
AUCIHUILIHHBI
OcHOBHbIE MOJIENIN [TOCTPOCHUSI KaMIaHUi B cepe cBsizelt ¢
00I1IECTBEHHOCTbIO; CO/IEp’)KaHNE U OCHOBHBIE 31eMeHThl PR
KaMIIaHUM B POCCUICKON M MUPOBOM IIpakTuKe. YnpasieHne PR
npoueccoM. Mozenb RACE ocHOBHBIE 11aru: ucciaegoBaHue
(ompenenieHne, yTouHeHHEe MpoOIeMbl; TUTAHUPOBAHUE U
TlonATHE KAMIAHUH | 1 rhayvipoBatie (CTpAaTErHuecKuil aHamu3, paspaboTka
1 | B C‘befj C PeKIIAMbI 1 MIPEAJIOKEHUS, YTBEPKICHNE ITPOrPaMMBl); IEUCTBUE U
g]éfli:IgTieHHOCTbIO KOMMYHHMKaIUs (pean3anysi IporpaMmMbl); OLIEHKA IPOrpaMMbl
(pe3yabpTaThl, IOCIEACTBUSA, KOPPEKTHUBBI).
Monens I'puna. OCHOBHBIE 371€MEHTHI: OOIINI B3IJISA; HAMEPEHUS
U LIEJIM; LeJIeBblE ay IUTOPUU; KIIOUYEBbIE COOOILEHNUS; CTPAaTErHs;
TaKTHKa / JeSITeIbHOCTD; rpaduK; pacxosl; KOHTpoib. Crenuduka
U CBOEOOpa3ue, MpeuMyIecTBa U HEAOCTATKU PAa3InYHbIX MOJEIIEH.
2 | OcHoBHble THNB 1 | Knaccuukaius pekiaaMHbIX KaMITAHUH: 110 TIOCTABJICHHBIM LIEJISIM,

10 TEPPUTOPUATHLHOMY OXBaTy, 10 MHTEHCUBHOCTHU BO3EMCTBUS Ha
noTpeOuTeNs, 1Mo MEPUOAUNIHOCTH UCTIOIH30BAHUS PEKIIaMBbI.
[Tonsitne «tema PR kamnanun». BeisiBnenue teM, ux pa3padoTka.
Tema xkamMnaHuu Kak OCHOBHOHM (akTOp ee MpOorpaMMHUpPOBAHHMS.
«Mopansie TeMbl» PR xammanwnii B Ousuece: IR; PA.
I'ocynapcrBennsie PR kamnanuu (GR). Environmental PR;
Litigation PR. Ux cnemuduka, 0coOEHHOCTH MOATOTOBKH H
IIPOBECHUS.

Kammnanus no 3anmycky HoBoro 6pania. Kammanus no oTKpbITHIO
¢upmel (launch). Opranuzanys u npoBeaeHUE MEPOTPUATHIA
workshop. Kamnanuu B cdepe moTpeOduTenbCKoro pelHka U yCIIyT.
Kamnanuu no padore ¢ nepconanom. O01iee 1 0COOEHHOE.
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Crparerusi, TaKTHKa, MIPOrpaMMHUPOBAHUE.

OCHOBHBIE dTaNbl
TUTAHUPOBAHHMS
KaMITaHuii B cdepe
PEeKJIaMBI CBA3EH C
00I1IECTBEHHOCTBIO

IlnanmpoBanue KaMmnaHnum B cepe cBs3eii ¢
o0mecTBeHHOCTHI0. | . KOMMYHUKalIMOHHBIN ayINT.
[IpenBapuTenbHbIi aHAIU3 Cpeabl nepen nposeaeHueM PR
kamnanuu. OneHka o0IIero KOHTEKCTa OpraHu3alii KaMIIaHuH,
HaMepeHul u neneit. OnpeneneHue mpoOIeMbl, IEIEBBIX
ayIUTOPHI, KAHAJIOB KOMMYHUKAIIUH, BHISBIICHUE TCHICHIIUMN.
Mertoapl coopa u ananu3a nadopmaruu [loaroropka
AHAIMTUYECKUX JOKYMEHTOB IO UTOTaM MCCJIENOBAHUIA.
IIpoBeneHre cTpaTernuecKoro aHajim3a 1 aHajlIn3a KOHKYpPEeHTHOM!
Cpelnbl.

2.CocTaBiieHre IPOTpaMMbl KaMITaHUMN.

Omnpenaenenne 00IIETO MOIX0/1a PeaTn3allii KOHKPETHON TaKTHKH;
1eJaeH BO3IEMCTBHS Ha OOIIIECTBEHHOE MHEHHE, OLIEHKH
MOTEHINATBHBIX PUCKOB, BBITOJI, MOCIIEICTBUI; OKOHYATEIbHBIIN
BEIOODP. DopMupoBaHUe Tpaduka MPOBEICHUS KaMITAHUU M OOIINX
pacxonoB. CoctaBieHre MenuraruiaHa v rmiaHa PR-meponpusiTuii.
IlnanupoBanue peKJaMHoil KamMmnanuu: 1. YcraHoBiaeHue 1eineit
" UeHTUGUKAIIMY 1IeJIeBOro phiHKa; 2. Pa3pabotka crpaTeruu u
TaKTHKM CaMOil peKJlaMHOI KammaHuy; 3. Pa3paboTka cTpaTerum u
TaKTHKU BBIOOpa CpelCTB peKiaaMbl. Poiib cUTYallMOHHOTO aHaIM3a
B pa3paboTKe IUIaHa peKJIaMHOI KaMIIaHUK

OCHOBHBIE dTAIIBI

ITosTanHoe npoBeAeHHe peKJaMHO KaMmaHum: 1. ucxons ns
LIeJIA peKJIaAMHOM KaMITaHUM OTIpeiesisieTcs o01asi CTpaTeT st
peKIIaMomaTesisi, CTpaTerus MapKeTUHTa M MapKeTUHTOBBIX
KOMMYHHWKAIIAI, KOHKYPEHTBI U UX TIPOMYKIINS; 2. OIpeaesieTCs
ampecHas ayauTopust (K KoMy o0pallleHbl peKJIaMHbIe COOOIIIEHMS)
1 LIeJTM KOMMYHHUKAIAN; 3.yTBep>KIaeTMsI MeIraruIad NCXO s U3
OTpeIeJIeHHBIX CPEICTB PeKIaMbl 1 rpadrK IPOBeIeHIS
MepOIIpUATHiA; 4.pa3pabaThIBAIOTCST peKJIIaMHBIE COOOIIEHMST;

MIPOBEICHUS )
S.popMupyeTcst cMeTa pacxonoB; 6 IO COCTABJIEHHOMY ILJIaHY

pexnamMubix U1 PR

AMITAHHI BeleTcsl pa3paboTKa U U3TOTOBJIEHUE PEKJIaMBbl , 3aKyIKa MecTa 1
BpeMeHr B CMU; peasinzanus mpakTryeckasi BCeX HaMe4eHHBIX
MEPONPUSTHNA.
[TosTanHoe npoBenenne PR-kaMmanum: onpeneneHne anpecHoi
ayIUTOPUM, AaHAJIN3 KOHKYPEHTHO Cpebl, aHaJIN3 CUTYAaLH,
onpeneeHne CTPaTeruy U TaKTUKK, Ay TMTOPHOE, KaJeHIapHOE,
¢dbrHaHCOBOE M Meaua-IIaHNPOBaHKe, TPUHIUN YeTbipex P u
onHoro F.
[TpoGnemsb! onieHKH 3 (HEKTUBHOCTH KaMIaHUi: CyObEKTUBHBIE 1

0 00BEKTUBHBIE (PAKTOPHI OIICHKH. «cuncnseMbie» u

LIEHKa

«HEUCUHCIIIEMBIC PE3yJIbTAThD». [lapaMeTphl «UCUUCIIIEMBIX >

s hexTuBHOCTH

.. | pesyarTaToB no Hopmany Croyny.
KOMMYHUKAIITMOHHON
CAMIAEIIL [Ipumenenue Merona pacuera ko3(PuieHTa IKBUBAJIEHTHBIX

pEKIIaMHBIX 3aTpaT Ipu oneHke 3pPpexkTuBHOCTU KammaHuil. PR
Value.

3. Discipline content
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Discipline section

Content

The Concept of an
Advertising and
Public Relations
Campaign

Basic models for building campaigns in the field of public relations;
the content and main elements of PR campaigns in Russian and
world practice. PR process management. The RACE model is the
main steps: research (definition, clarification of the problem;
planning and programming (strategic analysis, proposal
development, program approval); action and communication
(program implementation); Evaluation of the program (results,
consequences, adjustments).

Green's model. Main elements: general view; intentions and goals;
target audiences; key messages; strategy; tactics / activities; graph;
expenses; control. Specifics and originality, advantages and
disadvantages of different models.

The main types and
types of advertising
and PR campaigns

Classification of advertising campaigns: by the goals set, by
territorial coverage, by the intensity of impact on the consumer, by
the frequency of advertising use.

The concept of "PR campaign theme". Identification of topics, their
development. The theme of the campaign as the main factor in its
programming.

"Trendy topics" of PR campaigns in business: IR; PA.

Government PR Campaigns (GR). Environmental PR; Litigation
PR. Their specifics, peculiarities of preparation and conduct.

A campaign to launch a new brand. Launch campaign. Organization
and holding of workshops. Campaigns in the field of consumer
market and services. HR campaigns. General and special. Strategy,
tactics, programming.

The main stages of
Planning Public
Relations
Advertising
Campaigns

Public Relations Campaign Planning. 1. Communication audit.
Preliminary analysis of the environment before conducting a PR
campaign. Assess the overall context of the campaign organization,
intentions, and goals. Identification of the problem, target
audiences, communication channels, identification of trends.
Methods of collecting and analyzing information Preparation of
analytical documents based on the results of research. Conducting
strategic analysis and analysis of the competitive environment.

2. Drawing up a campaign program.

Defining a general approach to the implementation of specific
tactics; the purpose of influencing public opinion; assessment of
potential risks, benefits, consequences; Final choice. Formation of a
schedule for the campaign and general expenses. Drawing up a
media plan and a plan of PR events.

Advertising campaign planning: 1. Setting goals and identifying
the target market; 2. Development of the strategy and tactics of the
advertising campaign itself; 3. Development of strategy and tactics
for the choice of advertising media. The Role of Situational
Analysis in the Development of an Advertising Campaign Plan

The main stages of
advertising and PR
campaigns

Step-by-step implementation of the advertising campaign: 1.
Based on the purpose of the advertising campaign, the general
strategy of the advertiser, the strategy of marketing and marketing
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communications, competitors and their products are determined; 2.
the target audience (to whom the advertising messages are
addressed) and the goals of communication are determined; 3.
approving the media plan based on certain means of advertising and
the schedule of events; 4. Advertising messages are developed; 5. A
cost estimate is formed; 6 according to the drawn up plan, the
development and production of advertising, the purchase of space
and time in the media is carried out; implementation of almost all
planned activities.

Step-by-step implementation of a PR campaign: determination of
the target audience, analysis of the competitive environment,
analysis of the situation, determination of strategy and tactics,
audience, calendar, financial and media planning, the principle of
four P's and one F.

Evaluating the
effectiveness of a
communication
campaign

Problems of Evaluating the Effectiveness of Campaigns: Subjective
and Objective Evaluation Factors. "Measurable" and "Incalculable"
Results. Parameters of "calculable" results according to Norman
Stone.

Applying the method of calculating the equivalent advertising cost
ratio when evaluating the effectiveness of campaigns. PR Value.

4. Ob6pa3oBaTejibHbIE TEXHOJIOTHH

B nepuon BpeMEHHOro HMPHOCTAHOBIEHUS MOCELIEHUS OOYyYaroIMMUCS MOMEIIEHUN U
tepputopun PITY. s opranuzanuu y4eOHOro mpouecca ¢ NPUMEHEHHEM 3JIEKTPOHHOIO
oOyueHusT W JAMCTAHLUMOHHBIX OOpA30BaTENbHBIX TEXHOJOTHMH MOTYT OBITh HCIOJb30BaHBI
clieayronme o0pa3oBaTesbHbIE TEXHOIOTHU:

— BHACO-JICKIIUU

- OHJ'IaI\/'IH-J'ICKLII/II/I B PCIKUMC PCAJIbHOI'O BPpECMCHH

— JJICKTPOHHBIC y‘-I66HI/IKI/I, yqe6Hme HOCO6I/I$I, HAaY4YHBIC U3JaHUA B 3JICKTPOHHOM BUJC U
AOCTYII K UHBIM 3JICKTPOHHBIM O6pa3OBaTeJ'IBHLIM pecypcam;

— CUCTEMBI IJIs 3JICKTPOHHOT'O TCCTUPOBAHUAA,

— KOHCYJIbTAlU C UCII0JIb30BAHUECM TCIICKOMMYHUKAIITUOHHBIX CPCACTB.

Ne HaumeHnoBanue Buabi yuedHnoit | OOpa3oBatenbHble 1 HHPOPMALIMOHHbIE
n/n pasnena padoThbI TEXHOJIOTHH

1 2 3 )

1. |Ilonstne xammnanum B|JIexnus 1 [Ipobnemuass  nekuust C  NPUMEHEHUEM
chepe  pexigambl U npe3eHTauuu B mnporpamme Power Point ¢
CBsA3el c IIOMOIIBIO IPOEKTOpA
0OLIECTBEHHOCTHIO

[IpakTueckoe Huckyccus

3ansTHe 1

CamocrositenbHas [ KoHCYIbTUpOBaHHE W TPOBEPKA JOMAIIHHUX
pabota 3aJIaHHM.

2. |OcHoBuble  THmBI  u|Jlekums 2 [IpobnemHas  nekmust C  NPUMEHEHUEM
BUJIbl PEKJIAMHBIX U npeseHtanmu B mporpamme Power Point ¢
PR xamnanui IIOMOIIBIO IIPOEKTOPA

IIpakTrnueckoe Huckyccus
3aHATHE 2
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CamocrosTenbHas [ KoOHCYIbTHpOBaHUE W TPOBEPKA JAOMAIIHUX
pabora 3a]aHni.

3. |OcHoBHBIE sransl|Jlekuus 3 [Ipo6nemnas  yekuMst C  OPUMEHEHHEM
IUTAHUPOBAHUS npeseHTanuu B mporpamme Power Point ¢
KamMmmanuid B cdepe MOMOIIbIO POEKTOpa
peximambl  cBszeii  c|lIpakTnueckoe Huckyccus
00LIECTBEHHOCTHIO 3aHATHE 3

[IpakTueckoe Huckyccus

3aHsaTue 4

CamocrositenbHas [ KoHCYIbTUpOBaHHE W TPOBEPKA JOMAIIHHUX
pabota 3aJIaHuH.

4. |[OcHoBHBIE stans! [JIekuys 4 [IpobnemHass  nekust C  NPUMEHEHUEM
MIPOBEICHUS npeseHTanuu B mnporpamme Power Point ¢
pexnamHeix u PR IIOMOIIBIO IPOEKTOpA
KaMIIaHUU

IIpaxTrueckoe Huckyccns

3aHATHE 5

IIpaxTrueckoe Huckyccns

3aHATHE 6

CamocrosTenbHas [KoHCyIbTHpOBaHHE U TPOBEpPKA JIOMAIIHUX
pabota 3aJIaHUM.

5. |Ouenka [IpakTnueckoe Huckyccus
3 HEKTUBHOCTH 3aHsTHE 7
KOMMYHHKAIIMOHHON
KaMITaHUU CamocrosTenbHas [ KoHCYIbTHpOBaHUE W TPOBEPKA JOMAIIHUX

pabora 3aJaHni.

5. OueHka IVIaHUPYEMbIX Pe3yJIbTATOB 00y4YeHH s
5.1. CucreMa onleHUBaHUS

DopMa KOHTPOJIS Makc. KOJIU4€eCTBO
0aJ1110B
3a oany|Bcero
padorty
Texymuit KOHTPOJIb:
® Mpe3eHTaIMsl WHANBUIYAIbHBIX 2 24
TIPOEKTOB
e BLINOJHEHHE Y4YeOHBIX 3aaHuil 1-2 11
Ha MPaKTUYECKUX 3aHATUSIX
e TectupoBaHue (Temsl 1-3) 5 25
[IpomexxyTo4Has aTTecTanus 40
HToro 3a 1M cCUUIINH 100 GamoB

[Tomy4yeHHBIN COBOKYITHBIN PE3yIbTaT KOHBEPTUPYETCS B TPAJAULHMOHHYIO IIKAITY OLEHOK
U B IIKaJy oleHOK EBpormeiickoii cucteMsl nepeHoca u HakorieHus: kpeautos (European Credit
Transfer System; nanee — ECTS) B coOTBETCTBHHU C TaOIUIICH:

100-6amnsHas TpanunmonHas 1kaia Ixana
[IKaIa pajn ECTS
95 -100 OTJINYHO A
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83 -94 B
68 — 82 XOpOUIO 3a4TEHO C
56 —67 D
5055 YIOBIICTBOPUTEIIEHO E
20 — 49 FX
0-19 HEYJIOBJICTBOPUTEIHLHO HE 3aUTEHO F
5. Evaluation of the Learning Outcomes
5.1. Evaluation system
Control form Max points
For unit Total
Monitoring:
e Individual project 2 24
e C(Classwork 1-2 11
e Testing 5 25
Intermediate control 40
Total per semester 100 points

The total result obtained is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (hereinafter — ECTS) in accordance with Table:

100-point scale Traditional scale ECTS scale
95 -100 A
2304 excellent B
68 — 82 good credited C
56 — 67 . D
5055 satisfactory E
20-49 . . FX
0_19 unsatisfactory fail B

5.2. Kputepuu BbICTABJICHUS OLEHKH MO IMCUUILIHHE

Banasl/ Onenka 1no
Kpurepun oneHku pe3yJbTaToB O0Oy4YeHHMs II0
HIkaJua TUCIUTIIINHE P
ECTS
100-83/ «OTIIMYHOY/ BricTaBnsiercs oOywaromiemycsi, €ciM OH TJIyOOKO U
A, B «3a4TEHO IIPOYHO YCBOWJI TEOPETUYECKUM U IPAKTHYECKUHI
(oTsim4HO)»/ MaTepuang, MOXET MPOJEMOHCTPUpPOBaThH d3TO Ha
«3a4TEHO» 3aHATHAX U B X0J1€ IPOMEKYTOUHOM aTTeCTal|H.

OOyyaromuiics UCUYEPIBIBAIONIEC U JIOTUYECKU CTPOMHO
M3JIaraeT yueOHbII MaTepuall, yMeeT YBSI3bIBaTh TEOPUIO
C TPaKTUKOW, CHpaBIACTCS C pEIICHHEM 3a1ad
npodecCHOHATLHOW HAIPABICHHOCTH BBICOKOTO YPOBHS
CIIOKHOCTH, TIPAaBWJIBHO OOOCHOBBIBACT IPHUHSTHIC
pelieHusl.

CBo0OoaHO OpUEHTHUpYETCS B yueOHOU u
npodeccHoHALHOM TUTEepaType.

OHCHKa 110 JUCIHUITIIINHC BBICTABJIAOTCA
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oOydaromeMycst ¢ y4€TOM pe3yibTaTOB TEKyIled u
MPOMEKYTOYHOM aTTECTAIIUH.

Komnerenuuu, 3akpersi€éHHble 32  AMCIHUILUIMHOM,
c(hOpMHUPOBAHbI HA YPOBHE — «BBICOKUIY.

82-68/

«XOpouI0»/
«3a4TEHO
(xoporo)»/
«3a4TCHO»

BeicraBnsiercss  oOyuwaromieMmycs, €CIM  OH  3HAeT
TEOPETUYECKUN U NIPAKTUYECKUI MaTepuall, FPaMOTHO U
II0 CYyIIECTBY H3JIaraeT €ro Ha 3aHATHIX U B XOZE
IIPOMEXYTOYHON aTTecTanuy, HE JIOITyCKast
CYILIECTBEHHBIX HETOYHOCTEH.

OOyuaronuiics MpaBUIBHO IPUMEHSET TEOPETHUUYECKHE
IIOJIOKEHUs IIPU  PELIEHUM IPAKTUYECKHX  3a]ay
po¢eCCUOHATILHON HAIIPABICHHOCTH PAa3HOTO YPOBHS
CIIO)KHOCTH, BIJIQZICET HEOOXOIUMBIMU JJISI  3TOTO
HaBBIKaMU U NPUEMaMHU.

JlocTaTouHO XOpOLIO OpPUEHTHUPYETCS B Y4YeOHOH U
npo¢eCCUOHATILHOM JIUTEpaType.

OueHka 1o JUCLUIIIINHE BBICTaBJISAIOTCS
oOyuyaromiemycs ¢ y4€ToM pe3yJibTaTOB TeKylled Hu
IIPOMEKYTOYHON aTTECTALUU.

KomnereHumy, 3aKkpeIul€éHHbIE 34  JUCLMILIMHOM,
c(OpMHPOBAHBI HA YPOBHE — «XOPOIIHIY.

67-50/

«yJIOBJICTBOPH-
TEIBHOY/
«3a4TCHO
(ynoBneTBOpH-
TEJIBHO)»/
«3a4TECHO

BeicraBnsiercss oOywaromemycsi, €CiIM OH 3HAaeT Ha
0a30BOM YpOBHE TEOPETUYCCKHA W TMPAKTUICCKUIN
MaTepual, JOIyCKaeT OTAEIbHbIE OIIMOKM MpU €ro
U3JI0)KEHUU Ha 3aHATUSAX U B XOJ€ IMPOMEXKYTOUHOMH
aTTeCTalUN.

OO0yyaromuiics UCIIBITBIBAECT ONpeIeIEHHBIE
3aTpyIHEHUS B IIPUMEHEHNN TEOPETUUECKUX
MOJIOKEHUH TIpU  PEIIEHWH TPAKTUYECKUX 3ajad
po¢eCCUOHATLHON  HAIpPaBIEHHOCTH CTaHAApPTHOTO
YPOBHSI CIIOKHOCTH, BJIa/IeeT HEOOXOTUMBIMH JIJISl 3TOTO
0a30BbIMU HaBBIKAMU M ITPUEMAMH.

JleMOHCTpUpYEeT  JOCTaTOYHBII  YpPOBEHb  3HAHMS
yu4eOHOIl IuTepatypsl 10 JUCLIUIUIMHE.

Onenka o JUCLIUTIIINHE BBICTABIISIOTCS
oOyuyaromiemycs ¢ y4€TOM pe3yJbTaTOB TeKylled Hu
MIPOMEKYTOYHON aTTECTALlUU.

KoMmnerennyu, 3akperui€HHbE 33  JUCLUILIMHOM,
c(OpMHPOBAHBI HA YPOBHE — «JIOCTATOYHBIHY.

49-0/
F, FX

«HEYIOBJIETBOPUTE
JIBHOY/
HE 3a4TEHO

BricTaBisiercss oOydaromemycsi, €Clii OH He 3HaeT Ha
0a30BOM ypOBHE TEOPETUYECKHH U MPAKTHUECKUI
MaTepual, JOoNycKaeT TIpyOble OIIMOKM HpU €ro
U3JIO)KEHUU Ha 3aHATUSAX U B XOJ€ IMPOMEKYTOUHOMH
aTTeCTaLlUN.

OOyyaromuiics UCHBITHIBAET CEPhE3HBIE 3aTPYIHEHUS B
IIPUMEHEHUN TEOPETUYECKUX MOJIO0KEHUM NIPU PEIICHNN
MIPAKTUIECKHUX 3aaq npodeccrnoHaTEHOM
HaIPaBJIEHHOCTH CTaHAAPTHOI'O YPOBHS CIIOXKHOCTH, HE
BJIaJIe€T HEOOXOJAWMBIMH JJIsi OTOTO HaBBIKAMU H
NpuEMaMH.

JemoHcTpupyeT (parMeHTapHble 3HAHUA Y4eOHOUH
JUTEPaATypsl 10 JUCLUILINHE.
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Onenka o JTUCUUTLIINHE BBICTaBJISIOTCS
oOydaroneMycst ¢ y4€ToM pe3yibTaTOB TeKylled u
MIPOMEKYTOYHON aTTECTALUU.

Kommerennun Ha YpPOBHE «IIOCTATOYHBIN,
3aKperyIEHHbBIC 33 AUCIUILTMHON, He chOpMHUpPOBaAHBL.

5.2. Discipline Rating Criteria

Scores /
ECTS Scale

Discipline
Grade

Criteria for assessing the results of training by
discipline

100-83/
A,B

«Excellenty /
«Credited
(excellent)y /
«Credited»

It is awarded to the student if he has deeply and firmly
mastered the theoretical and practical material and can
demonstrate this in classes and during intermediate
certification.

The student presents educational material
comprehensively and logically, knows how to link theory
with practice, copes with solving professional problems of
a high level of complexity, and correctly substantiates the
decisions made.

Fluently navigates educational and professional literature.
The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «high» level.

8268/

«Goody» /
«Credited
(good)» /
«Credited»

It is awarded to the student if he knows the theoretical and
practical material, presents it competently and essentially
in classes and during intermediate certification, without
allowing significant inaccuracies.

The student correctly applies theoretical principles when
solving practical professional problems of varying levels
of complexity and has the necessary skills and techniques
for this.

He is well versed in educational and professional
literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «good» level.

67-50 /
D,F

«Satisfactory»/
«Credited
(satisfactory)»/
«Credited»

It is awarded to the student if he knows theoretical and
practical material at a basic level and makes some
mistakes when presenting it in class and during
intermediate certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but
possesses the necessary basic skills and techniques.
Demonstrates a sufficient level of knowledge of
educational literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
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certification.
The competencies assigned to the discipline are formed at
the «sufficienty level.

49-0/ «unsatisfactory»
F, FX / fail

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes
when presenting it in classes and during intermediate
certification.

The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
Demonstrates fragmentary knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

Competencies at the «sufficient» level assigned to the
discipline have not been developed.

5.3. OueHouHble cpeacTBa (MaTepHajbl) A8 TeKYIIero KOHTPOJS YCIeBAeMOCTH,
NMPOMEKYTOYHOM aTTeCTAMH 00y4aKOLIUXCS N0 JUCHHILIHHE
5.3.1. KoHTpobHBIE BONPOCHI JIsl OATOTOBKHU K MPOMEKYTOYHOM aTTeCTALMH.

—

[98)

o >

11

16.
17.

18.

19.

IIpoBeneHne COLMOIOTNYECKUX UCCIENOBAHNN B X0€ pekiiaMHOU U PR-kaMmianuu.
OcHOBHBIE HANpaBIICHUsI UCCIEIOBAaHUN NI Pa3paObOTKH W TPOBEACHHUS KaMITAHWKA B
peKJIaMe | CBA3SIX C 0OLIECTBEHHOCTBIO.

KoMMyHUKalIMOHHBIN ayIUT KaK COCTaBHAs 4acTh pekjaaMHOU U PR-kaMmanum.
PazpaGotka oOmieil koHmenuuu pekiaamMHOM u PR-kammanum 1mis KoMMepdecKoro
cexTopa

OcobeHHOCTH pa3pabOTKW W peanu3alid KaMIlaHuid B peKiIaMeé U CBA3SIX C
00IIIECTBEHHOCTHIO B chepe TeIIEKOMMYHHKAITUH.

Pa3paborka oOmieii koHemuu pekiamMHOW W PR-kaMmanuu nams oOIIEeCTBEHHOM
OpraHu3aluu

Pa3zpabGotka o0miedt koHuenuu pekiaamMHoil M PR-kammanum 1uis rocyaapcTBEHHOTO
YUpEKICHUS

®opmupoBanue 6a3bl JAHHBIX JUISI TPOBECHUS pekiIaMHON 1 PR-kamnanun

Pa3zpaboTka TekcToB miist mpoBeaeHus 3G hEeKTUBHOM pexitamHoi u PR-kammanwm.

. Ucnonb3oBanme yciyr pekinamHoro / PR-areHTctBa B XOA€  MPOBEACHUS

nH(GOPMalMOHHON KaMITaHUU.

. @aktop BbIOOpa BpeMEHH B pa3pabOTKe U pean3ali KaMIaHUH.
12.
13.
14.
15.

DTanbl NpOBEACHUS PEKIAMHON KaMITaHUHU

OTansl MMPOBCACHU KaMIIaHUU B CBA34X C OGH_IGCTBCHHOCTBIO

[TpaBuna pacuera O6roKeTa pekiiaMHoi 1 PR-kaMmannu u coBpeMeHHast MpaKTHKa.
HpI/IHLII/IHBI COCTaBJICHUA MCIUA-KAapThl U €€ NPOAYKTHBHOT'O HUCIIOJIB30BAHUA BO BPCMsA
MpoBeIeHUS pekyiaMHOi 1 PR-kamnanuu.

AHanu3 OCHOBHBIX ITapaMeTPOB MEAHAIlIaHa.

[IpuBneuenne MHGOPMAIMOHHBIX CIIOHCOPOB BO BpeMSl OpraHU3allud U TPOBEICHUS
KaMITaHU{ B PEKJIAMe U CBSI3SIX C OOIIECTBEHHOCTHIO.

[Ipo6nema omenkn >()PEKTUBHOCTH peanm3allid KaMIaHUW B peKjIaMe W CBA3SAX C
OOIIECTBEHHOCTHIO.

Meroaukyu w3MepeHus TMokazareieil orneHkn J(PGEeKTUBHOCTH pekiaaMHOM u  PR-
KaMITaHUH.
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20. Cneun¢uka mpoBeAcHHs KaMIaHUA B peKJIaMe M CBA3SIX C OOIIECTBEHHOCTHIO B
peruoHax

21. CpaBHUTENbHBI aHANM3 OpPraHM3allMM KaMIIAaHUM B pekilaMe U CBA3SX C
o01iecTBeHHOCThIO B Poccun u 3a pyOexom.

22. IlpoBeneHne COLMOIOTMYECKMX ONPOCOB M MAPKETUHIOBBIX MCCIEN0BAaHUN IIPHU OLIEHKE
3¢ (PEeKTUBHOCTH KaMIIaHUH B PEKJIaMe U CBA3SIX C OOIIECTBEHHOCTHIO.

5.3 Evaluation tools (materials) for ongoing monitoring of progress, intermediate
certification of students in the discipline.
5.3.1. Example questions for control work.

1. Conducting sociological research during an advertising and PR campaign.

2. Main areas of research for the development and implementation of advertising and public

relations campaigns.

Communication audit as an integral part of an advertising and PR campaign.

4. Development of a general concept of an advertising and PR campaign for the commercial
sector

5. Features of the development and implementation of campaigns in advertising and public
relations in the field of telecommunications.

6. Development of a general concept of an advertising and PR campaign for a public
organization

7. Development of the general concept of an advertising and PR campaign for a government
agency

8. Formation of a database for advertising and PR campaigns

9. Development of texts for conducting an effective advertising and PR campaign.

10. Use of the services of an advertising / PR agency during the information campaign.

11. Timing factor in the development and implementation of a campaign.

12. Stages of an advertising campaign

13. Stages of a public relations campaign

14. Rules for calculating the budget of an advertising and PR campaign and modern practice.

15. Principles of drawing up a media map and its productive use during an advertising and
PR campaign.

16. Analysis of the main parameters of the media plan.

17. Attracting information sponsors during the organization and implementation of
advertising and public relations campaigns.

18. The problem of assessing the effectiveness of campaign implementation in advertising
and public relations.

19. Methods for measuring indicators for assessing the effectiveness of an advertising and
PR campaign.

20. Specifics of campaigns in advertising and public relations in the regions

21. Comparative analysis of the organization of campaigns in advertising and public relations
in Russia and abroad.

22. Conducting sociological surveys and marketing research to assess the effectiveness of
campaigns in advertising and public relations.

(98]

5.3.2. IlpuMepHas TEeMATHKA IOKJIAA0B, Pe3eHTANM:

1. Kammanusi kak Tmporecc IeATeTbHOCTH W KOMIUIeKC Meponpustuil. Crnernuduka
pexiiaMHOM U PR-kamnanun.

2. Otmnume PR-xkammanum ot PR-akmum.

OcHoBHBbI€E 3TaIbl IpoeKTHpoBaHus PR-xaMmanuy.

4. Aypaut 3aka3zuuka. AHaJIU3 KOMMYHHKAIIMOHHBIX TOTOKOB.

(98]
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10.
11.
12.
13.
14.
15.

16.
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24.
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26.

27.
28.

29.
30.
31.
32.
33.
34.

35.
36.
37.
38.

39.
40.
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OcHoBaHMs TPOEKTUPOBAHUSA: IPpobdIeMa, ues, MOTpeOHOCTh, BO3MOXKHOCTb.

MeTtop1 HH(GDOPMALIMOHHON aHAJIMTUKU U IPOTHOCTUKHU: KOHTEHT-aHAJIU3, UBEHT-aHAIIN3.
Metoabl MH)OPMAITMOHHON aHATUTHKH U MPOTHOCTUKM: aCCOLMATUBHBIM METOJ, METOJ
aHAJIOTMH, MOJIETUPOBAHUE.

Metoabl MHGOPMAIIMOHHON aHAIUTHUKUA M TPOTHOCTUKHU: SKCIIEPTHBIE OLIEHKU, METO[
Henbdu.

Onpoc OOLIECTBEHHOTO MHEHHUS KaK MeToJ HMH(OPMAIMOHHONW aHAIUTHKH U
MIPOTHOCTHUKH.

Crnenuduka u k1accupukanys nenen pekiamaoi u PR-kamnanuu.

[lonsTHE LIENEBOM ayIUTOPUM U KIIFOYEBBIX LEJIEBBIX IPYIII peKkiIaMHOM U PR-kamnanun.
KonnuecTBeHHBIE N KAUECTBEHHBIE METOBI MCCIIEOBAHNS LIETIEBON ayIUTOPUH.

Bunel u ocobeHHocTu crpateruit pexiiamMmHoil u PR-kamnanum.

WNudopmannonnoe mianupoBanue. [lonstue nHpopmMaoHHOTo MOBOJA.

WNucTpyMeHTHl MeaManIaHUpOBaHUS: MeJaua-IUlaH, Meaua-Kapra, meaua-opud, «cerka
BELIAHM.

CobbITHitHOE TUTaHupoBanue. Busl pexinamubix 1 PR-Mepornpustuii u ux oco0eHHOCTH.
dopmatsl MeponpusATHil (coObITHI): TIpecc-KoHpepeHus, Opu(UHT, KpaTKoe 3asBICHUE
JUTSI TIPECCBHI, PECC-TYP.

®opmaTtel MeponpHUATHH (COOBITHI): LIEPEMOHUS OTKPBITUS, J€Hb OTKPBITHIX JBEpEH,
MIPUEM, TIOCEIIICHUE (BU3HT).

dopmaTsl MeponpHUATHI (COOBITHI): Ipe3eHTaLs, JeTyCTallsl, BEICTaBKa, ipMapKa.
®opmatsl MeponpusTUi (COOBITHUI): MUKET, MUTHUHT, IIECTBUE, JIEMOHCTpalus, (udul-
MO0.

®opmatsel  MeponpuaTUd  (COOBITHI): KOHLEPT, (ecTuBagb, KOHKYpC, MapadoH,
TOBapUILECKUN MaTY.

Crenuduka u merogoiorus pabotsl co CMU B pexxume MiaHUPOBAHUS M OpraHU3aLUuU
KaMITaHUH.

AHanu3 pUCKOB M aHTUKPU3UCHOE PEarupOBaHUE B PEKUME IIIAHUPOBAHUS PEKIAMHON U
PR-kamnanuu.

OC0OEHHOCTH PEeCcypCHOTO TUITAHMPOBAaHUS M OIOKETHUPOBaHMS pekiamMHo u PR-
KaMITaHHH.

Knaccudukanus pecypcon. [locTossHHBIE U IEpeMEHHBIE 3aTPaThI.

Onenka s¢pdexktuBHOCTH pekinamMHOM M PR-xammanuu. Oxxumaemble pe3ysbTaThl-
MPOIYKTHI U Pe3yibTaThl-3(PPEKTHI.

Kpurepuu u nokasarenu oueHku 3¢pHekTuBHOCTH.

Kamnanuss kak mporiecc HOeATeNbHOCTH W KOMIUIEKC MeponpusaTuii. Crnernuduka
pexiiaMHOM U PR-kamnanum.

Otimune PR-kammanuum ot PR-akmum.

OcHoBHBbIE 3TaIbl IpoeKTHpoBaHus PR-kaMnanuy.

Ayaut 3aka3zynka. AHaJIU3 KOMMYHHKAIIMOHHBIX TOTOKOB.

OcHoBaHMs TPOEKTUPOBAHUS: IPpobOIeMa, uies, MOTPeOHOCTh, BO3MOXKHOCTb.

MeTtop1 HH(GDOPMALIMOHHON aHAIMTUKU U IPOTHOCTUKHU: KOHTEHT-aHAJIU3, UBEHT-aHAIIN3.
Metonabl MH)OPMAITMOHHON aHATUTHKH U MPOTHOCTUKU: aCCOLMATUBHBIM METOJ, METOJ
aHAJIOTUH, MOJIETTUPOBAHUE.

Metonabl MHGOPMAIIMOHHON aHAIWTHUKUA M HPOTHOCTUKHU: SKCIIEPTHBIE OLIEHKH, METO[
Henbdu.

Onpoc OOLIECTBEHHOTO MHEHHUS KaK MeToJ HMH(OPMAIMOHHONW aHAIUTHKH U
MIPOTHOCTHUKH.

Crnenuduka u knaccupukays nenei pekiamaoil u PR-kamnanuu.

[lonsTHE 1IENEBOM ayIUTOPUM U KIIFOYEBBIX LEJIEBBIX IPYIIT peKkiIaMHOM U PR-kamnanun.
KonnuecTBeHHBIE N KAUECTBEHHBIE METOBI MCCIIEOBAHNS LIETIEBON ayIUTOPUH.

Bunel u ocobeHHocTu crpateruit pexiiamMmHoil u PR-kamnanuu.
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52.
53.
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WNudopmannonHoe mianupoBanue. [lonstue nHpopmMaoHHOTroO MOBOJA.

WNHucTpyMeHTHl MeaMarIaHUpOBaHUS: MeJaua-IUlaH, Meaua-KapTa, meana-opud, «cerka
BELIAHMS.

CoobbITHitHOE TUTaHupoBanue. Buasl pexinamubix 1 PR-Mepornpustuii u ux oco0eHHOCTH.
dopmatsl MeponpusATHil (coObITHI): TIpecc-KoHpepeHus, Opu(UHT, KpaTKoe 3asBICHUE
JUIS TIPECCHI, IPECC-TYP.

®opmaTtel MeponpHUATUN (COOBITHI): LIEPEMOHUS OTKPBITUS, J€Hb OTKPBITHIX JBEpEH,
MIPUEM, TIOCEIIICHUE (BU3UT).

dopmaThl MepoNpHUATUI (COOBITHI): Ipe3eHTAaLs, JeTyCTalls, BEICTaBKa, ipMapKa.
®opmatsl MeponpusTUi (COOBITHUI): MUKET, MUTHUHT, IIECTBUE, JIEMOHCTpalus, (udul-
MO0.

®opmatsel  MeponpuaTUd  (COOBITHI): KOHLEPT, (ecTuBaigb, KOHKYpC, MapadoH,
TOBapUILECKUN MaTY.

Crenuduka u metogonorus padotsl co CMU B pexxrMe IIIaHUPOBAHUS U OpTaHU3aLUI
AHanu3 pUCKOB M aHTUKPU3HCHOE PEarupOBaHUE B PEKMME IUTAHUPOBAHUSI PEKJIAMHON U
PR-kammnanum.

OCOOCHHOCTH PECypCHOTrO IUIAHHUPOBAHMUS U OMOJKETHpOBAaHUS pekiaMHOM u PR-
KaMITaHUU.

Knaccudukanus pecypco. IlocTossHHBIE U IEpEMEHHBIE 3aTPaThI.

Onenka 3¢ dexkTuBHOCTH pekiiaMHON U PR-kammanun. OxugaeMblie pe3yIbTaThl

5.3.2. Example topics of reports and presentations

1.

NownbkswDd

10.
. The concept of target audience and key target groups of an advertising and PR campaign.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
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23.
24.
25.

A campaign as a process of activity and a set of activities. Specifics of advertising and
PR campaigns.

The difference between a PR campaign and a PR action.

The main stages of designing a PR campaign.

Customer audit. Analysis of communication flows.

Design principles: problem, idea, need, opportunity.

Methods of information analytics and forecasting: content analysis, event analysis.
Methods of information analytics and forecasting: associative method, analogy method,
modeling.

Methods of information analytics and forecasting: expert assessments, Delphi method.
Public opinion polling as a method of information analytics and forecasting.

Specifics and classification of the goals of an advertising and PR campaign.

Quantitative and qualitative methods of researching the target audience.

Types and features of advertising and PR campaign strategies.

Information planning. The concept of information occasion.

Media planning tools: media plan, media map, media brief, “broadcasting network™.
Event planning. Types of advertising and PR events and their features.

Formats of events (events): press conference, briefing, brief press statement, press tour.
Formats of events (events): opening ceremony, open day, reception, visit (Vvisit).
Formats of events (events): presentation, tasting, exhibition, fair.

Formats of events (events): picket, rally, procession, demonstration, flash mob.
Formats of events (events): concert, festival, competition, marathon, friendly match.
Specifics and methodology of working with the media in the mode of planning and
organizing a campaign.

Risk analysis and anti-crisis response in planning an advertising and PR campaign.
Features of resource planning and budgeting of an advertising and PR campaign.
Classification of resources. Fixed and variable costs.
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26. Evaluating the effectiveness of an advertising and PR campaign. Expected results are
products and results are effects.

27. Criteria and indicators for assessing effectiveness.

28. A campaign as a process of activity and a set of activities. Specifics of advertising and
PR campaigns.

29. Difference between a PR campaign and a PR action.

30. The main stages of designing a PR campaign.

31. Customer audit. Analysis of communication flows.

32. Design principles: problem, idea, need, opportunity.

33. Methods of information analytics and forecasting: content analysis, event analysis.

34. Methods of information analytics and forecasting: associative method, analogy method,
modeling.

35. Methods of information analytics and forecasting: expert assessments, Delphi method.

36. Public opinion polling as a method of information analytics and forecasting.

37. Specifics and classification of the goals of an advertising and PR campaign.

38. The concept of target audience and key target groups of an advertising and PR campaign.

39. Quantitative and qualitative methods of researching the target audience.

40. Types and features of advertising and PR campaign strategies.

41. Information planning. The concept of information occasion.

42. Media planning tools: media plan, media map, media brief, “broadcasting network”.

43. Event planning. Types of advertising and PR events and their features.

44. Formats of events (events): press conference, briefing, brief press statement, press tour.

45. Formats of events (events): opening ceremony, open day, reception, visit (visit).

46. Formats of events (events): presentation, tasting, exhibition, fair.

47. Formats of events (events): picket, rally, procession, demonstration, flash mob.

48. Formats of events (events): concert, festival, competition, marathon, friendly match.

49. Specifics and methodology of working with the media in planning and organization mode

50. Risk analysis and crisis response in planning an advertising and PR campaign.

51. Features of resource planning and budgeting of an advertising and PR campaign.

52. Classification of resources. Fixed and variable costs.

53. Evaluating the effectiveness of an advertising and PR campaign. Expected results

5.3.3. [IpuMepHbIe BONPOCHI TECTA

1. Kakoro ypoBHs 10/kHBI JocTH4b PR-cnenmuanucrel B cBoell padore ¢ pasjiMYHBIMH
rpynnamMu o01ecTBeHHOCTH:

a. MH(POPMALMOHHOTO

b. wuHPOPMAIIMOHHOTO C 3aJaHHOM dMOIIUEH

c. MH(POPMALMOHHOTO C 33JJaHHOM AMOLIMEI U TOTOBHOCTBIO K ACHCTBUIO

d. aBTOMaTHueckoi (0e31yMHON) TOTOBHOCTBIO K JCHCTBUIO

2. lleabio J1000MpOBaHUSA SABJIAETCS:

co3/1aHue OIaroXenaTeIbHOr0 OTHOIICHUS K opranu3anuu (pupme)
dhopmupoBaHHe TUAEPA MHECHUI

WHUIUUPOBAHUE 3aKOHOMIPOCKTA

3aKPCIVICHUE B 3aKOHOAATCJIIbHBIX AKTaX YaCTHBIX MHTECPCCOB

BBICTpanBaHUE B3aUMOICHCTBUI TOCYIapCTBEHHBIX CTPYKTYP U OpraHU3aIUN

o po o

3. B MupoBoii npakTuke yreepauiach nposeaenne PR-npoexkToB B 4 3Tana, 4ro HANLIO
BbIpa:xeHue B popmyiie RACE. KakoB nocieqnuii aram:

a. OILICHKa

b. neiicTBue
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C. HCCIIeZIOBaHHE
d.

4. IIpn kako# MoAeTH KOMMYHHKALIMH YYUTHIBACTCH POJIb JTUIEPOB MHEHUI:
a. OJHOIIAaroBOM
b. nByxmraroBoit
C. TpexiaroBou

5. Kakoii n3 nepe4ucjJeHHbIX CIIOCO00B He ycIelleH Npu ()OpMUPOBAHNH MMH/ZKA:
a. OmnMcCaTeJIbHbIN
b. ananmuTHYEeCKUil
C. OLICHOYHBII

6. B npouecce nzdoupareapHoii kamnanuu PR-cnennanucTbl 3aHMMalOTCH OpraHu3amnueii:
a. TOJMTUYECKOMN peKIamMbl
b. moaMTHYECKOU mponaraHbl
C. TMOJUTHYECKOU OOPHOBI

7. YTto npeacraBisieT co00i 03KrpayHaep:
a. TEeMaTHYECKYIO IMOJ0OPKY MAaTepPHAIOB U JOChE aKTyaJIbHOM MTPOOIEMBI
b. moabopky MaTepuanoB O KPyITHOM COOBITHM JJISl pa3auu >KypHAIUCTaM
c. ofImee onmMcaHWe OpPraHU3alMH, BKIIOYAIONIEEe €€ KPAaTKyI0 HCTOPUIO M aHANIn3 cQepsl
JeSATeIbHOCTH
d. Ouorpaduueckyro CripaBKy O PyKOBOJAUTEISIX KOMIIAHUU

8. Mertox u3MepeHHUsl, KOTOPbIi NMPUMEHSIETCA ISl BbISIBJICHUS IOJIOKEHHUS JIIOJAel B
rPaHULIAX ONpPeIeIeHHOI0 KOHTHHYYMA, HA3bIBACTCH:

a. TO3WLHOHUPOBAHUE

b. pamxupoBaHue

C. UIKaJUPOBAHME

9.Bbipa:kenne (GyHKUMHM, KOTOPYI0 OPraHU3AUMs WM NPOEKT NbITAOTCH BbIPAa3UTh B
o01ecTBe Ha3bIBACTCH:

a. MHCCHUA
b. Bunenue
C. CJOra”

10. ®upmeHHBIN CTHIBb — ITO:
a. EIWHCTBO MOCTOSHHBIX XYHOXECTBEHHBIX U TEKCTOBBIX JIEMEHTOB BO BCEX PEKJIAMHBIX
pa3paboTKax M CPeJICTBAX PEKIAMBI
I'paduueckuii 371eMEHT TOBapHOTO 3HAKA
Omnpenenenue poiau U MUCCUU OpPraHU3aluN
d. IlnaHupoBaHue U oOmpejAeieHHas MOCIEI0BATEIbHOCTD COCTaBJISAIOLINX PR-
NeSITeIbHOCTH

e

11. Yrto He oTHOCUTCH K (OPMAJIBHBIM METOAaM MCCJICAOBAHUA?
a. (okyc-rpymniisl
b. ryOUWHHBIE HHTEPBBIO
C. KOHTEHT-aHaJIU3
d. ompocsr

12. JlokanbHas pekjJaMHasi KAMIIAHUA OTHOCUTCS K KAMIIAHUAM 110
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[IOCTaBJICHHBIM LIEJISIM

TEPPUTOPUATBHOMY OXBaTy

MHTEHCUBHOCTH BO3JCHCTBUS Ha MOTPEOUTEINS
MIEPUOTUYHOCTH MCIIOJIb30BaHUS PEKIaMBbI

aeo o

5.3.3. Sample test questions

1. What level should PR specialists reach in their work with various groups of the public?
a. Information
b. informational with a given emotion
c. informational with a given emotion and readiness for action
d. automatic (thoughtless) readiness for action

2. The purpose of lobbying is:
a. creating a favorable attitude towards the organization (firm)
b. Formation of an opinion leader
c. Initiation of the Bill
d. Consolidation of private interests in legislative acts
e. building interaction between government agencies and organizations

3. In world practice, PR projects are carried out in 4 stages, which is expressed in the
RACE formula. What is the last step:
a. evaluation

b. action
c. exploration
d.
4. Which communication model takes into account the role of opinion leaders:
a. One-step
b. Two-step

c. Three-step

5. Which of the following methods is not successful in the formation of the image:
a. descriptive
b. analytic
c. evaluative

6. In the course of the election campaign, PR specialists shall organize:
a. Political Advertising
b. Political Propaganda
c. Political Struggle

7. What is a backgrounder:
a. thematic compilation of materials and dossiers of the current problem
b. A selection of materials about a major event to be distributed to journalists
c. A general description of the organization, including a brief history of the organization
and an analysis of the scope of its activities
d. Curriculum vitae about the company's executives

8. The method of measurement that is used to identify the position of people within the
boundaries of a certain continuum is called:
a. positioning
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b. ranking
c. Scaling

The expression of the function that an organization or project is trying to express in society
is called:

a. mission
b. vision
c. slogan

10. Corporate identity is:
a. Unity of constant artistic and textual elements in all advertising designs and advertising
media
Trademark Graphic Element
c. Defining the role and mission of the organization
d. Planning and sequencing of PR activities

11. What are not formal research methods?
a. Focus groups
b. In-depth interviews
c. Content Analysis
d. Polls

12. Local advertising campaign refers to campaigns for
Set Goals

Territorial coverage

intensity of impact on the consumer

frequency of use of advertising

ac o

5.3.4. buiieTsl K 3K3aMeHy

buier 1
AyauT 3aka3zynka. AHaJIU3 KOMMYHHUKAITMOHHBIX TTOTOKOB.
OcHoBaHUS IPOCKTHPOBAHMUS: MpobIeMa, uies, MoTpeOGHOCTh, BO3MOKHOCTD.

bumer 2
Crnennduka u kaccupukanms mneynen pexiamuoi u PR-kamnanun.
[ToHsTHE LIENIEBOM ayIUTOPUU U KIIFOUYEBBIX LEJIEBBIX TPYIII pekiaMHoM U PR-kammanum.

buner 3

AHanmu3 pUCKOB M aHTUKPHU3UCHOE PEarupOBAHME B pEKUME IUIAaHUPOBAHMS pexiamHod m PR
KaMITaHUH.

Oco00EeHHOCTH PECYpPCHOTO TIAaHUPOBAHUS M OO DKETUPOBAHUSA pekiiaMHON 1 PR-kammanum.

burer 4
KonnuecTBeHHBIE N KAUECTBEHHBIE METOBI MCCIIEOBAHNS LIETIEBON ayIUTOPUH.
Bunel u ocobeHHocTu crpateruit pexiiamMmHoil u PR-kamnanum.

buner 5

WHCTpyMEHTBl MeAMAIUIaHUPOBaHMA: MeJHa-IulaH, MeJaua-kapra, Meaua-Opud, «ceTka
BEILIAHUSD).

CoOsITuitHOE MIaHupoBanue. Buel pexiaMubix 1 PR-mepornpustuit 1 ux 0cOOEHHOCTH.
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buner 6
Ot1immune PR-kammanuum ot PR-akmum.
OcHoBHBIE 3Tanbl MpoekTUpoBaHus PR-kamnanuu.

buner 7
Bunel u ocobeHHocTu crpateruit pexiiamMmHoil u PR-xkamnanum.
WNudopmannonHoe mianupoBanue. [lonstue nHpopmMaoHHOTo MOBOJA.

buner 8

CoobbITHitHOE TUTaHupoBanue. Buasl pexinamubix 1 PR-Mepornpustuii u ux oco0eHHOCTH.
dopmatsl MeponpusATHil (coObITHI): Tpecc-KoHepeHIHs, OpuduHr, KpaTKoe 3asBICHUE IS
HPECCHI, IPecC-TYP.

buner 9
Crnenuduka n k1accupukays nenei pekiamaoil u PR-kamnanuu.
[lonsTHE 1IENEBOM ayIUTOPUH U KIIFOYEBBIX LEJIEBBIX IPYIII peKkiIaMHOM U PR-kamnanun.

buner 10
Knaccudukanus pecypcos. [locTossHHBIC U TIEpEMEHHBIC 3aTPATHI.
Ornenka 3¢ dexkTuBHOCTH pekiiaMHoN U PR-kammannn. OxxugaeMbie pe3yibTaThl

5.3.4. Example tickets for the exam

Ticket 1
Customer audit. Analysis of communication flows.
Design principles: problem, idea, need, opportunity.

Ticket 2
Specifics and classification of advertising and PR campaign goals.
The concept of target audience and key target groups of an advertising and PR campaign.

Ticket 3
Risk analysis and anti-crisis response in planning an advertising and PR campaign.
Features of resource planning and budgeting of advertising and PR campaigns.

Ticket 4
Quantitative and qualitative methods of researching the target audience.
Types and features of advertising and PR campaign strategies.

Ticket 5
Media planning tools: media plan, media map, media brief, “broadcasting grid”.
Event planning. Types of advertising and PR events and their features.

Ticket 6
The difference between a PR campaign and a PR action.
The main stages of designing a PR campaign.

Ticket 7
Types and features of advertising and PR campaign strategies.
Information planning. The concept of information occasion.

Ticket 8
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Event planning. Types of advertising and PR events and their features.
Event formats: press conference, briefing, brief press statement, press tour.

Ticket 9
Specifics and classification of advertising and PR campaign goals.
The concept of target audience and key target groups of an advertising and PR campaign.

Ticket 10
Classification of resources. Fixed and variable costs.
Evaluating the effectiveness of an advertising and PR campaign. Expected results

6. YueOoHO-MeTOoqMYecKOe U HMH(OPMALIMOHHOE o0ecneyeHue JUCITUIIMHBI
6.1. CnincoK NCTOYHUKOB U JIMTEPATYPHI

Jlumepamypa:

OcHognas:

. Jbxedpxunc @., Anun /. [Tabnuk puneitmni: Yued. mocodue nms By30B / Ilep. ¢ anri. mox

pen. B.JI. Epemuna. — M. : JOHUTU-JIAHA, 2017 — 416 c¢. — (Cepust «3apyOexHbIii

yueOHuK»). - ISBN 978-5-238-00567-9. - Tekcr : onektponnbii. - URL:

https://new.znanium.com/catalog/product/1028534

OcHOBBI peKiaMbl: Y4eOHUK JIJIsl CTYJICHTOB BY30B, O0YYalOIINXCs BY30B, 00yJaromMUXCs 10

cnenuanbHocTsIM 032401 «Peknmamay», 080301 «Kommepuusa (toprosoe neno)», 080111

«Mapketunry» / FO.C. Bepuanckas [u ap.] ; mox pea. JIL.M. Imutpuesoit. — M. : KOHUTU-

JHAHA, 2017. — 351 c¢. — (Cepus «A30yka peknambi»). - ISBN 978-5-238-01252-0. -

Texcr : anextponHsIil. - URL: https://new.znanium.com/catalog/product/1028739

. Tanreiit, M. BcemupHas ucropust pexkiamsl: YuebHoe nocobue / Tanreir M., - 3-e uszn. -
Mocksa :Anbnuna [1a6i., 2016. - 286 c.: ISBN 978-5-9614-5787-2. - TekcT : 371€KTPOHHBIH.

- URL: https://new.znanium.com/catalog/product/912588

. Beuterxanun, [[. A. Bwuterkanum, JI. A. Teopuss u mnpakTuka mMaOIuK PpUIICHIITH3

[DnexTpoHHbIipecypc]: yuebHoe mocodue/ 1. A. BeutenkanuH. - 4-e u3i., ctep. - Mockaa :

OJIMHTA, 2019. - 371 c. — ISBN 978-5-9765-0272-7. - Tekct : anexkTpoHHbIA. - URL:

https://new.znanium.com/catalog/product/1047502

Lononnumenvraa:

[TapkoB, ®. U. NHTErprpOBaHHBIE KOMMYHHUKAIMU: [TPAaBOBOE PETYJIMPOBAHUE B PEKIIAME,
CBSI3sIX C OOIIECTBEHHOCTHIO U kypHanucTuke / [llapkoB @.U., - 3-e u3a. - Mocksa :Jlankos
n K, 2016. - 336 c.: ISBN 978-5-394-00783-5. - Tekcr : smektpoHHbIi. - URL:
https://new.znanium.com/catalog/product/414955

. Uymukos, A. H. Pexnama 1 cBsizu ¢ 00111€CTBEHHOCTBIO: MPOPECCHOHANBHBIE KOMIIETEHIINU:
VYuebnoe mocobue / YymukoB A.H., bouapoBa M.II., Camoiinenko C.A. - Mocksa :/leno
AHX, 2016. - 520 c. ISBN 978-5-7749-1135-6. - Tekcr : snektpoHHsli. - URL:
https://new.znanium.com/catalog/product/634963

[MapkoB, @®. W. VHTerpupoBaHHblE KOMMYHHUKAllMU: peKjiaMa, Ma0lUK pHICHIIH3S,
Openaunr: Yuebnoe nocodbue / lllapkoB @.U. - Mocksa :/lamkos u K, 2018. - 324 c.: ISBN
978-5-394-00792-7. - Teker : JJIEKTPOHHBIN. - URL:
https://new.znanium.com/catalog/product/342869

. UymukoB, A.H. Pexitama u cBsizu ¢ 001IECTBEHHOCTBIO: UMUK, permyTarus, OpeHs : yueo.
nocodbue g cryaeHToB By3oB / A.H. UymukoB. — 2-e 3., ucnp. u jgomn. — MockBa :
Acmekt Ilpecc, 2016. — 159 c. — (YueOGuuk HOBOrO mokojeHus). - ISBN 978-5-7567-
0819-6. - Tekcr : anektponnsiit. - URL: https://new.znanium.com/catalog/product/1039478
[makoB HlmakoBckuit, B. O. Opranuzanuss U NpOBENEHUE PEKIAMHBIX MEPONPUATHU
nocpenctBoM BTL-kommyHnukanuii / IlInakosckuit B.O., Uyrynosa H.M., Kupunsuyk U.B.,


https://new.znanium.com/catalog/product/1039478
https://new.znanium.com/catalog/product/342869
https://new.znanium.com/catalog/product/634963
https://new.znanium.com/catalog/product/414955
https://new.znanium.com/catalog/product/1047502
https://new.znanium.com/catalog/product/912588
https://new.znanium.com/catalog/product/1028739
https://new.znanium.com/catalog/product/1028534

10.

11.

12.

13.

14.

15.

16.
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- 3-e m3a. - Mocksa :JlamkoB u K, 2017. - 126 c.: ISBN 978-5'394-02168-8. - Tekcr :
anexTpoHHbid. - URL: https://new.znanium.com/catalog/product/415129

HInakoBckuii, B. O. Opranuszanus 1 mpoBeACHUE PEKIAMHBIX MEPONPUATHHA MOCPEICTBOM
BTL-xommynukanwmii / IlInakosckuit B.O., Uyrynoa H.M., Kupunsuyxk U.B., - 3-e u3n. -
Mockasa :/lamkoB u K, 2017. - 126 c.: ISBN 978-5'394-02168-8. - TekcT : 3neKTPOHHBIH. -
URL: https://new.znanium.com/catalog/product/415129

bapanos, /JI. E. PR: Teopus u npaxtuka : yuebnuk / /[. E. bapanos, E. B. Jlemko, M. A.
Jlykamenko ; moxm pea. M. A. Jlykamenko. - 2-¢ u3f., mepepad. u jgom. - Mocksa :
Cuneprus, 2013. - 352 c. - (YuuBepcuterckas cepus). - ISBN 978-5-4257-0091-9. - Tekcr :
anextpoHHbid. - URL: https://new.znanium.com/catalog/product/451097

I'punbepr, T.D. KoMMyHUKAIIMOHHAsE KOHIIETLUS CBsI3€il C OOIECTBEHHOCTHIO: MOJEIH,
TeXHOJNOruu, cuHeprerndeckuit s¢dexr / T.O. I'punbepr. — Mocka : M3natenbcTBO
Mockosckoro ynusepcutera, 2012. — 324 c. - ISBN 978-5-211-06399-0. - Tekcr :
anexkTpoHHbIN. - URL: https://new.znanium.com/catalog/product/1022902

CBs3u C OOIIECTBEHHOCTBIO: TEOPHs, NMPaKTHKa, KOMMYHHUKAaTUBHBIC CTpaTeruu : yueO.
nocobue s CTyIeHTOB By30B / mox pen. B.M. I'opoxoma, T.D. I'punbepr. — 2-e usn.,
ucnp. u gon. — Mocksa : Acnekr Ilpecc, 2017. - 224 ¢. - ISBN 978-5-7567-0896-7. - Tekcr
: anexktpoHHbId. - URL: https://new.znanium.com/catalog/product/1039446

Tumodee, M. . Csizu ¢ 0OIIECTBEHHOCTHIO (Ma0ONMK pumeimHi): YuyeOHoe mocobue /
M.U. Tumodees. - 4-e¢ u3a. - Mocksa : UL PUOP, 2009. - 192 c. (Kapmannoe yueOHOE
nocodue). ISBN  978-5-369-00534-7. - Tekcer : onekrponHsii. -  URL:
https://new.znanium.com/catalog/product/193225

Bapakyrta, C. A. CBs3u ¢ oOmecTBeHHOCTbIO : YuebHoe mocobue / C.A. Bapakyra. -
Mocksa : HUL] Uudpa-M, 2013. - 207 c. (Bsicmiee o6pazoanue: bakanaspuar). ISBN 978-
5-16-003443-0. - Teker : AJIEKTPOHHBIN. - URL:
https://new.znanium.com/catalog/product/371726

Cunsena, U. M. I1abauk puneiimns / Cunsea .M. - Mocksa :/lamkoB u K, 2018. - 200 c.:
ISBN 978-5-394-02633-1. - Tekct : 3JIEKTPOHHBIN. - URL:

https://new.znanium.com/catalog/product/430665

Ilepeyens pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKALMOHHOM ceTH «HTEepHET»

HanmonanwsHas snexktponHas 6ubnuoreka (HOb) www.rusneb.ru
ELibrary.ru Hayunas snexktponHas 6ubamnoreka www.elibrary.ru
OnexrponHas oubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3.

IIpogeccnonanibHbie 0a3b1 JaHHBIX U MHGOPMAIIHOHHO-CIIPABOYHBIE CHCTEMbI

JHloctym k nmpodeccnoHanbHbIM 0a3am nanHbIX: https://liber.rsuh.ru/ru/bases
WudopmanoHHbIe CIIPaBOYHbBIE CUCTEMBI:

Koncynsrant [lnroc

lapanT

7. MaTtepuaibHO-TEXHHYECKOe o0ecnedeHne TN CHUNIUHbI

CocTtaB nmporpaMMHOT0 00€CIICUECHHUS
Windows


https://new.znanium.com/catalog/product/430665
https://new.znanium.com/catalog/product/371726
https://new.znanium.com/catalog/product/193225
https://new.znanium.com/catalog/product/1039446
https://new.znanium.com/catalog/product/1022902
https://new.znanium.com/catalog/product/451097
https://new.znanium.com/catalog/product/415129
https://new.znanium.com/catalog/product/415129
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Microsoft Office

Kaspersky Endpoint Security

Adobe Master Collection

AutoCAD

Archicad

SPSS Statisctics

OC «Anbt ObpazoBanue»

Visual Studio

Adobe Creative Cloud

[IpodeccrnonanpHBIC TOTHOTEKCTOBBIC Oa3bl JAHHBIX:
HanmonanwsHas snexktponHas 6ubnuoreka (HOb) www.rusneb.ru
ELibrary.ru Hayunas snexktponHas 6ubaunoreka www.elibrary.ru
OnexrponHas oubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

WHudopmanoHHbIe CIIPaBOYHbBIE CUCTEMBI:

Koncynsrant [Inroc

lapanT

8. Obecneyenue 00pa3oBaTEJILHOIO MPOLECCA sl JINI C OTPAHNYEHHBIMH BO3MOKHOCTSIMHU
3A0POBbSI U HHBAJIU/I0B

B xome peamusanuy JAUCIHMILTAHBI HCIIOJNB3YIOTCS CJCAYIONINE JIOTIOJHUTEIBHBIC METOJIbI
o0ydeHus1, TEKYIIEr0 KOHTPOJS YCIEBAEMOCTH M MPOMEKYTOYHON aTTeCTallii OOYyJarOIIUXCs B
3aBUCUMOCTH OT WX MHAUBUIYAITBHBIX OCOOCHHOCTEH:

® JUIS CJETIBIX U CIIA00BHISIIINX:
- Jneknud OQOPMISIOTCS B BHJIEC JJICKTPOHHOTO JOKYMEHTa, JOCTYITHOTO C IOMOIIBIO
KOMIThIOTEPA CO CIIEIUATU3HPOBAHHBIM ITPOTrPAMMHBIM 00ECTICUCHUEM;
- MUCbMEHHBIC 33/IaHUs BBITIOTHSIIOTCS HA KOMITBIOTEPE CO CIEIUAM3HPOBAHHBIM TPOTPAMMHBIM
obecrieueHneM, U MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM;
- oOecrieunBaeTCs HHIMBUyallbHOE paBHOMEpHOE ocBetieHne He menee 300 Jokc;
- I BBINOJHEHUS 3aJaHWs TIPH HEOOXOIUMOCTH TPEIOCTABISACTCS YBEIMUYHBAIOIICE
YCTPOMCTBO; BOBMOYKHO TaKK€E MCITOJIb30BAHUE COOCTBEHHBIX YBEIUIHBAIOIINX YCTPOUCTB;
- MUChbMEHHBIC 3a7aHusT OOPMIIIOTCS YBEIIMUECHHBIM IPpU(PTOM;
- DK3aMEH U 3a4€T MPOBOJATCS B YCTHOW (DOpME WIIM BBITIONHSIOTCS B MHCHBMEHHOHN (hopMe Ha
KOMIThIOTEPE.

e JUISI TIIYXHX U CIa0OCBIIIAIINX:
- Jexknuu o(GOpMIIAIOTCS B BHJIE OJIEKTPOHHOTO JIOKYMEHTa, JIHOO MPEeAOCTaBISICTCS
3BYKOYCHIIMBAIOIIAs aNlapaTypa UHAUBHIYaIbHOTO MOJIh30BaHUS;
- MACEMEHHBIC 33JIaHUS BHITIOTHIIOTCS Ha KOMITBIOTEPE B ITUCBMEHHOH (opme;
- 9K3aMeH U 3a4€T MPOBOJAATCS B MHUCHbMEHHON (hopMe Ha KOMIBIOTEPE; BO3MOKHO MPOBEACHHE B
dhopme TecTUpOBaHUA.

® IS JIUI] C HAPYIICHUSMH OTIOPHO-/IBUTATEILHOTO ammapara:
- Jneknud OQOPMISIOTCS B BHJIEC JJICKTPOHHOTO JOKYMEHTa, JOCTYITHOTO C IOMOIIBIO
KOMIThIOTEPA CO CIIEIUATU3HPOBAHHBIM ITPOTrPAMMHBIM 00ECIICUCHUEM;
- MUCHMEHHBIC 33/IaHUs BBITIOTHSIIOTCS HA KOMITBIOTEPE CO CIEIUAIM3HPOBAHHBIM ITPOTPAMMHBIM
o0ecIIeYeHneM;
- DK3aMEH U 3a4€T MPOBOJATCS B YCTHOW (DOpME WIIM BBITIONHSIOTCS B MHCHBMEHHON (hopMe Ha
KOMIThIOTEPE.
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ITpu HEOOXOIMMOCTH MPeyCMaTPUBACTCS YBEIWUCHNUE BPEMEHH I TOATOTOBKU OTBETA.
[Iporeypa mpoBeneHUsT MPOMEKYTOUHOW aTTECTAIMH JJIsi OOYYarOIIUXCsl yCTAaHABIMBACTCS C
yu€TOM MX MHIUBHIyaJbHBIX NCUXO(H3HUECKUX ocobeHHOocTel. IIpomexyTouHas arrecTaus
MOJKET MTPOBOJIUTHCS B HECKOJIBKO ITAIOB.
[Ipu mnpoBeneHHM NPOLEAYPHl OLEHUBAHUS PpE3yJIbTATOB OOYYEHHUS IperycMaTpUBAETCs
UCTIOJNb30BaHUE TEXHWYECKHX CPEICTB, HEOOXOAMMBIX B CBS3M C HHIUBUIYAJIbHBIMU
0COOEHHOCTSIMH 00YyYaromuxcs. ITU CPEJCTBA MOTYT OBbITh NPEIOCTABICHBI YHUBEPCUTETOM,
WJIA MOTYT HCIIOJIb30BaThCS COOCTBEHHBIE TEXHUYECKHE CPE/ICTBA.
[TpoBeneHue mpoueaypsl OLEHUBAHUS PE3YyIbTaTOB OOYUYEHHUs JOMYCKAETCs C UCIOJIb30BAHUEM
JMCTAaHIIMOHHBIX 00Pa30BaTEILHBIX TEXHOIOTHI.
OOecneunBaeTcs AOCTYN K HWHGOPMAIMOHHBIM U OuOIMOrpauyeckuM pecypcaMm B CETH
WuTepHer mist kaxzaoro oOywaromierocss B gopmax, aJanTHPOBAaHHBIX K OIPAaHUYCHHSIM HUX
3JI0POBbS U BOCIIPUATHUS MH(OPMAIIH:

e JUIs CIENBIX U CIa00BUIAIINX:
- B Ie4aTHON (popMe yBEITMUYEHHBIM HIPUPTOM;
- B (hopMe 3JIEKTPOHHOTO JOKYMEHTA;
- B popme ayauodaiina.

® I TIIyXUX U CIAOOCIHbIIIAIINX:
- B Ie4aTHOH (opme;
- B (hopMe 3JEKTPOHHOTO JOKYMEHTA.

® I OOYYArOIIUXCsl C HAPYIICHUSIMH OTIOPHO-/IBUTATEIILHOTO amapaTra:
- B Ie4YaTHOM popme;
- B (hopMe 3IEKTPOHHOTO JOKYMEHTA;
- B popme ayauodaiina.

VY4eOHble ayUTOPUH ISl BCEX BUAOB KOHTAKTHOM M CAMOCTOATEIBHON paboThI, HaAydHas
O0ubsIMoTEeKa M MHBbIE MOMEIIEHUs [UId 00y4YeHMs OCHAIIEHBl CHEelHalbHBIM 000pYylIOBaHUEM U
Y4eOHBIMH MECTaMHU C TEXHUYECKHUMHU CPEICTBAMU O0YUCHUS:

® IS CJEMBIX U CIIA00BUIAIINX:

- YCTpOMCTBOM Uil CKaHMpoBaHUs U uTeHus ¢ kamepoil SARA CE;

- nucruteeM bpaiinsg PAC Mate 20;

- npunTepoM bpaitns EmBraille ViewPlus;

® IS TIyXHX U CIa0OCHBIIIANINX:

- aBTOMAaTM3MPOBAHHBIM pabOYMM MECTOM JJs JIoed ¢ HapylIeHHeM cilyXa H
C1a00CIIBIIIAIINX

- aKyCTMUYECKHH yCUIIUTENb U KOJIOHKH;

e I O0YYarOIUXCsl C HAPYIICHUSIMH ONIOPHO-/IBUTATEJILHOTO amnmapaTta:
- IEPEIBUKHBIMU, PETYJIHPYEMBIMHU 3proHOMuYeckuMu napramu CH-1;
- KOMIIBIOTEPHON TEXHUKON CO CIEUAIbHBIM ITPOTPAMMHBIM 00€CIIeUCHHEM.

9. MeTogu4eckue MaTepuaJbl
9.1. [1naHbl ceMUHAPCKUX/ NPAKTHYECKUX 3aHATHI

Cemunap 1. «llonamue pexnamnoui u PR-kamnanuu: omauuue u 0Co00eHHOCHU).

Yueonoe 3aoanue.

B obnactHom ropoae N paboTaeT J0CTaTOUYHO MOJIO/as U aMOUITMO3HAs KOMITbIOTepHas pupma
«H+». Ee nmena uayT HEMmI0Xo, OJHAKO MPOOJIEMa B TOM, YTO KOMITBIOTCPHBIH PHIHOK IIJIOTHO
OKKYTHPOBAH JBYMs OOJBIIMMU KOMIAHHUSIMH, OJIHA U3 KOTOPBIX CBSI3aHA C MIPOM, Jpyras — C
ryoepHatopom.  Ilostomy  dupme  «H+»  npuxoamthcss  ACHCTBOBaTH  BONPEKHU
aJIMUHHUCTPATUBHOMY pecypcy. M BOT — oHa O6J1aronoiyqyHo JOCTUTIIA CBOETO MSTHICTHS.
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YV @upmuvr - Odenwv poorcoenus, npuuem robunelnvlil. Basicno npuéneus Kk Hemy 6HUMAHUE
cpeocmes Maccosoll uHgopmayuu 2opooa u 0o1acmu, Komopsle 8 nooasisauiem O6oIbUUHCEe
Haxo0samcs noo enuanue mapa unu eyoepuamopa. Pazpabomaiime kamnanuio CO.

Hnmepnem-pecypcul:

1. [Ipodeccrnonanpubiii PR-nopran «CoetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIil HAyYHO-NOMYISAPHBIN KypHan «PR-Auanor» // www.pr-dialog.ru

3. UudopmanmonHo-ananutuueckas razera «PR-News» // www.pr-news.ru

4. CepBep KopnopaTuBHBIX npecc-penn3oB «PR News» // www.prnews.ru

5. Kopriopatusnas xkynbsTypa// http://www.c-culture.ru/

6. IIPECC-TPECT: M3natenscTBO KOpropaTUBHOI mpecchl// http:// www.press-trest.ru/

7.  Tlpodeccuonanpubii  calt  «CooOmmiecTBa  BHYTPEHHHX  KOMMYHHUKAaToOpoB»  //
http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue

MarepnanbHO-TEXHHUECKHE CPEICTBA: MYJIbTUMETUIHOE 000PyAOBaHNE, BKIIOYAIOIIEE B
ce0ss kommbloTep (HOYTOYK) M MyJIbTUMEIUa IPOEKTOp, MPOCUUPYIONIMHA H300pakeHue
(crmaiiabl) Ha 9KpaH, yueOHas Jocka (MHTepaKTHBHAs yueOHasi JOCKA) U MHCTPYMEHTHI (Mel WIH
MapKep) /Ul HAaHECEHHs PUCYHKOB, CXEM U TeKCTa Ha JOCKY.

Cemunap Ne 2: «OcHOBHBIC BHbI peKJIaMHbIX H PR-kamMnanunin»

Yueonoe 3aoanue.

Pa3zpaboraiiTe KpaTKOCPOYHYIO W JIOITOCPOYHYI0 PR-kammanwio 1Mo MpoJBHIKEHUIO HOBOTO
Openaa xombacel (MSICOKOMOHMHAT HAXOIUTCS B JKMUBOIMMCHOM HEOOIBIIOM TOpoJe ¢ OOJBIIOiN
uctopueii). CoctaBbTe KaJleHIapHOE.

a) pparMeHT KaJICHIapHOTO TUTaHA KaMITaHHH

Ne | meponpusitue CPOKH MPOBEJICHUS OTYETHOCTh
1 | IIpecc-xoudepenus anss CMU «Hosoe | 5 anpenst 2019 1. [ly6nukanuu B razere
Ha TOTPEOUTEITHLCKOM PHIHKEY (He MeHee 3), BBIXOJ
CIOXKETOB B
TEJIEHOBOCTSX (ue
MeHee 3)
2 Opranuzanus Tpe3eHTaluu B Todkax | 9-16 anpens 2019 1. OT4yeT O IOBEIECHUU
IPOAAKU norpebuTenei, ux
MHEHUSX u
BBICKA3bIBAHUSIX. . .

Hnmepnem-pecypcul:

. Ilpodeccnonansubiii PR-nopran «CoBetHuk» // www.sovetnik.ru

. IlpodeccnonanbHbIil HAyYHO-TIOMYIISIPHBIH KypHaT «PR-nanor» // www.pr-dialog.ru

. Uadopmanmonno-ananutuaeckas razera «PR-News» // www.pr-news.ru

. CepBep kopniopaTHBHBIX mpecc-penn3oB «PR Newsy // www.prnews.ru

. Kopnoparusnas kynstypa// http://www.c-culture.ru/

. [IPECC-TPECT: U3naTenbcTBO KOPIIOPATUBHOM mpecchl// http:// www.press-trest.ru/
[Mpodeccuonanpupnii  caiit  «CooOmiecTBa ~ BHYTPEHHHX  KOMMYHHUKAaTOpoB»  //
http://www.insidepr.ru/

NN bk W=

Mamepuanvho-mexnuueckoe odecneuenue
MartepuanbHO-TEXHUYECKUE CPECTBA: MYIbTUMEAUIHOE 000pYI0BaHIE, BKIIOYAOIIEE B
ce0ss kommbloTep (HOYTOYK) W MyJIbTUMEIUAa TPOCKTOp, MPOCHUPYIONIMNA H300pakeHne
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(cnaiinel) Ha 9KpaH, yueOHast JocKa (MHTEpaKTUBHAs yueOHast JOCKa) M MHCTPYMEHTHI (Mel WiH
Mapkep) JJi1 HAHECEHHsI pUCYHKOB, CXeM U TEKCTa Ha JIOCKY.

Cemunap Ne 3: «9Tanbl niiaHupoBanusa nHGopmanuonHoii kamnannu B CMHW»

Yueonoe 3aoanue.

Brr paGoraer B PR-cmyxb6e kommepueckoro OaHKa, OCYIIECTBISIONIETO KPYMHOpPa3MEPHOE
JONTOCPOYHOE KpeauToBanue, OCHOBa KanmuTana 0aHKa — 4acTHbIC BKJIAbl. B mocneqHee Bpems
B CBsI3M C WMHOIAIMEH W oOmiel HeOmaronosyyHol (UHAHCOBOM CHUTyalueill B CTpaHe cpeau
BKJIATYMKOB BO3HUKIIO OecrokoiicTBo. HekoTophle M3 HUX yke 3a0MpaloT CBOM BKJIAIbI U
MTOJIOXKEHUE CTAHOBUTCS TPEBOKHBIM.

Bawa 3adaua — paspabomams nian uHgopmayuoHnol kamnanuu ¢ ucnoavzosanuem CMU c
Yenvio YCNOKOeHUs 00WecmBeHH020 MHeHUs U NO00epHCanus penymayuu OamKa Kax mecma
HAO0edCHO20 NoMelujeHUsl BKIA008.

a) ppazmenm meouaniana

Ne BUJ KaHana | ajpecHas CIOKET aBTOp narta
pacupoCTpaHeHHUs | ayAUTOPHS CIOJKETa
1 Kommepcant [IpencraBurenu | HoBoe Ha | Kapnos..n. | 4.04.2019
rasera CpeHero HOTPEOUTETHCKOM
OusHeca pBIHKE CYXHUX
3aBTPAKOB
2 PTP
B

Hnmepnem-pecypcul:

1. Ilpodeccnonanpubrii PR-mopran «CoBetHuk» // www.sovetnik.ru

2. [IpoeccronanbHbIil HAyYHO-TOMYIAPHBIN KypHaN «PR-Juanory // www.pr-dialog.ru
3. UadopmanmonHo-aHamuTHyeckas razera «PR-Newsy // www.pr-news.ru

4. CepBep KOpHOpaTHBHBIX mpecc-penu3oB «PR Newsy / www.prnews.ru

5. KoprniopartusHas xkynbsTypa/ http:// www.c-culture.ru/

6. [IPECC-TPECT: 13naTenscTBO KOPIOPAaTUBHOM mpecchl// http://www.press-trest.ru/

7 [Mpodeccnonanpubiii  cadt  «CooOmecTBa  BHYTPEHHHX  KOMMYHUKATOpOB»  //
http://www.insidepr.ru/

Mamepuansno-mexunuueckoe odecneuenue

MarepuaibHO-TeXHUYECKHE CPEACTBA: MyJIbTUMEINITHOE 000pYyI0BaHKE, BKIIIOYAIOIIEE B
cebs KommbioTep (HOYTOYK) M MyJNbTHUMEOUA MPOEKTOp, MPOCHUPYIOMUN H300paxKeHHe
(crmaiiabl) Ha 9KpaH, yueOHas Jocka (MHTepaKTUBHAs yuyeOHasi JOCKAa) U MHCTPYMEHTHI (MeN WIH
MapKep) JUls HaHECEHHs] PUCYHKOB, CXEM U TeKCTa Ha JOCKY.

Cemunap Ne 4: «Oco0eHHOCTH NJIAHMPOBAHMS PEKJIAMHON KaMIIAaHU D)

Yyeonoe zaoanue.

Poccuiickasi koMIaHusi MO TPOHM3BOJCTBY MPOAYKTOB MUTaHUS X peEIIMia BOCIOJIb30BATHCS
OTMEUYCHHBIMH B ONpocax OOMIECTBEHHOIO MHEHHWS TCHJACHIMSAMH pPOCTa TATPUOTH3MA M
ropaocTH 3a Poccuro uis BEIBOJIa Ha PBIHOK Cpasy BCEil CTpaHBI HOBOTO MPOJIYKTA. DTO CyXHe
3aBTPaKkd, B KOTOPBIX JIOJDKHO TOIYEPKUBATHCS MMEHHO POCCHICKOE MpOHCXOoXkaeHue. J[is
oopMIICHHUS TOIDKHBI UCIIOJIb30BAThCS MATPUOTUICCKHE MOTHUBBI.
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IIpeonoscume npoekm pexiamHOU KAMIAHUU NO NPOOGUICEHUSL OAHHO20 NPOOYKMA HA PLIHOK
cmpanvl (+Hazeanue) kak 6 cmoauye, max u 6 npogunyuu. CocTaBbTe KajleHIapHOe, Ay JUTOPHOE
Y Me/IMa-TUTAaHUPOBAHKUE KaMITAHHH.

a) pparMeHT KaneHAapHOTO MIaHa KaMITaHHH:

Ne | meponpusitue CPOKH MPOBEJICHUS OTYETHOCTh
1 | IIpecc-xoudepenmus anss CMU «Hosoe | 5 anpenst 2019 1. [ly6nukanuu B razere
Ha OTPEOUTEITHLCKOM PHIHKEY (He MeHee 3), BBIXOJ
CIOXKETOB B
TEJICHOBOCTSIX (He
MeHee 3)
2 Opranuzanus Tpe3eHTaluu B Todkax | 9-16 anpens 2019 1. OT4yeT O IOBEIEHUU
IPOAAKU norpebuTenei, ux
MHEHUSX u
BBICKA3bIBAHUSX. ..

0) hparMeHT ay TMTOPHOTO TIIaHA

Ne azpecHas MEPOIPUATHS Cpoxku OTBETCTBEHHBIN
ayJIuTOpus
1 Pabotauku cmu | Ilpecc-kongepenuus 1 | 5 anpens | SIkyboBa B.B..
cMH «HoBoe Ha | 2019 .
NOTPEOUTETHCKOM
PBIHKE»
2 PsanoBeie 1. opranuzamus 9-16 ampesns | [IpuBanos k.c.
noTpeduTenu npeseHtauu B | 2019 1.
TOYKaX MPOJaku
2. opraHuzanus 10 anpens
npssmoid uHMM ¢ | 2019 T.
IIPOU3BOJUTEISIMA

¢) ppacmenm meduaniana

Ne BUJ KaHana | ajpecHas CIOXKET aBTOp Jata
pacnpoCTpaHEeHUs | ayAUTOPHsI CIOKeTa
1 Kommepcant [IpeacraButenu | HoBoe Ha | Kapnos.1.a. | 4.04.2019
ra3era CPEIHEro HOTPEOUTETHCKOM
O6usHeca pBIHKE CYXHX
3aBTPaKOB
2 PTP
TB

Hnmepnem-pecypcewi:

1. Ilpodeccuonanbubiii PR-nopran «CoBetHuk» // www.sovetnik.ru

2. [Ipoeccronanbhblil Hay4HO-TIOMYIApHBIN KypHa! «PR-/uanory // www.pr-dialog.ru
3. UadopmanmonHo-aHanuTHyeckas razera «PR-Newsy // www.pr-news.ru

4. CepBep KopriopaTUBHBIX mpecc-penn3oB « PR Newsy / www.prnews.ru
5
6
7

. KopnoparusHnas xyneTypa// http://www.c-culture.ru/
. [TIPECC-TPECT: U3narenbcTBO KOpHOpaTUBHOMU TIpecchl// http:// www.press-trest.ru/
[Mpodeccronanpupiii  caiit ~ «CooOmiecTBa  BHYTPEHHHUX  KOMMYHHUKAaTOpOB»  //
http://www.insidepr.ru/
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Mamepuansno-mexnuueckoe odecneuenue

MarepHuanbHO-TEXHHUECKUE CPEJICTBA: MyJIbTUMEINITHOE 000pYI0BaHUE, BKIIIOYAOIEE B
cebs KommbioTep (HOYTOYK) M MyJbTHUMEIUA MPOEKTOp, MPOCHUPYIOLUN H300paxeHue
(cnaiinel) Ha 9KpaH, yueOHast JocKa (MHTEpaKTUBHAs yueOHast JOCKa) M MHCTPYMEHTHI (Mel WiH
Mapkep) JJi1 HAHECEHHsI pUCYHKOB, CXeM U TEKCTa Ha JIOCKY.

Cemunap Ne 5: «Oco0eHHOCTH OPraHM3alMHU U NPOBEACHUS PEKJIAMHOH KaMIIAHUN.
Yueonoe 3aoanue:

Komnanus-npousBoauTens coOMpaercss MpOJBUTaTh Ha PETMOHAJBHBIN PBIHOK OpPUTHHAIbHBIC
TOTOBBIE 3aKyCKH W3 MOPENPOAYKTOB, PACCUMTAHHBIX Ha JIOAEH C «IIPOJBUHYTBIM» BKYCOM.
Tenepexnama, pexkinama B apyrux CMU 3aech He ciaumkoMm 3¢ dekTuBHa, obmanas OG0IbIINM
OXBaTOM ayJAUTOPUHU, OHA OBET MUMO Y3KO OUE€PUEHHOI 11eJIeBOI ayAUTOPUH.

Paspabomams pexnammyio kamnanuto 6 Hnmepneme

Hnmepnem-pecypcul:

1. [Ipodeccrnonanpubiii PR-nopran «CoetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIil HAyYHO-NOMYISAPHBIN KypHan «PR-Auanor» // www.pr-dialog.ru
3. UudopmanmonHo-ananutuueckas razera «PR-News» // www.pr-news.ru

4. CepBep KopHopaTuBHBIX npecc-penn3oB «PR News» // www.prnews.ru
5
6
7

. Kopnioparusnas kynsTypa// http://www.c-culture.ru/
. ITPECC-TPECT: U3xarenbcTBO KOpIOpaTUBHOM mpecchl/ http:// www.press-trest.ru/
[Ipodeccuonanpupiii  caiit  «CooOmecTBa  BHYTPEHHHX  KOMMYHHKAaTOpOB»  //
http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue

MarepuanbHO-TEXHHUYECKHE CPECTBA: MYJIBTUMEIUITHOE 000PYA0BaHKE, BKIOYAOIIEE B
ce0ss kommbloTep (HOYTOYK) M MyJIbTUMEIUa IPOEKTOp, MPOCUUPYIONIMHA H300pakeHue
(crmaiiabl) Ha 9KpaH, yueOHas Jocka (MHTepaKTUBHAs yueOHasi JOCKA) U MHCTPYMEHTHI (Mel WIH
MapKep) AJI1 HAHECEHUSI pUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

Cemunap Ne 6: «Oco0eHHOCTH OpraHu3anuu u nposeaenus PR-kamnanum »

Yueonoe 3aoanue:

Ha ocHOBaHMM CUTYaTMBHOIO NOAX0/1a ONPEAEIINTE

I. meneByl0 ayaMTOpHUI0O HEKOMMEpPYECKOM OpraHuM3aluy (HUXKE BapHaHTbI), KOTOpPHIE
MOTYT OBbITh BOBJICUECHBI B KDU3UCHYIO CUTYAIIHIO, TIO CIICAYIOIINM KPUTEPHSIM:

1) KpUTUYHOCTH (3HAYUMOCTb) CHUTyallUM C Y4YacTHEM I€JIeBOM ayAUTOpUU JUIS
MHCTPYMEHTAJILHOM JIeATeIbHOCTH U pernyTauuu PR-o0bekTa;

2) HanmuuMe y UeNeBOM ayJUTOPHUHM 3HAYUTENBHBIX pecypcoB (MH(DOPMALMOHHBIX;
aJMMHHMCTPATUBHBIX; BIIACTHBIX; JUYHOCTHBIX; HACHJIBCTBEHHBIX; PEMyTallMOHHBIX;
OouorpaduyIeCcKux; WHTEIJICKTYaJIbHBIX; 71000MCTCKUX; OpraHU3alMOHHBIX;
SKOHOMUYECKHUX);

3) 3aMHTEpPECOBAHHOCTH LIENIEBOM ayAUTOPUH B TOM UJIUM MHOM HCXO/I€ CUTYAlINU;

4) no3UTHBHAs WM HEraTHBHAs NPEAB3ATOCTb LENEBOM ayJUTOPHH 10 OTHOLIEHHUIO K
PR-06bekTy;

5) TOTOBHOCTbH IIENICBOW ayAMTOPUHM HCIOJIb30BAaTh CBOM pecypchl MpoTuB PR-oObekTa
WIH B €r0 NOJICPHKKY;
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6) peryisipHOCTh (IOBTOPSIEMOCTh) CUTyalUd (KOHTAaKTOB) C YYacTHEM IIeJIEBOU
ayJIUTOPHH;
7) pasMepsl IIENeBON ayTMTOPUH TIO OTHOIICHUIO K PR-00BEKTY.
II.  paspaGorarp  aHTuKpu3ucHyro PR-kammanuio ¢  momomiplo  HMH(OPMAaLMOHHO-
KOMMYHUKATUBHBIX JIEUCTBUM JIJIs1 OTHOM U3 YKa3aHHBIX OpraHu3aluii:
® YHHUBEPCHUTET;
e 0Oamnk;
®  pElIaKIUU ra3eThl;
® TOpPOJICKOW aMUHUCTPALUU.

Hnmepnem-pecypcul:

1. [Ipodeccrnonanpubiii PR-nopran «CoetHuk» // www.sovetnik.ru

2. [IpodeccronanbHbIil HAyYHO-NOMYISAPHBIN KypHan «PR-Auanor» // www.pr-dialog.ru

3. UudopmanmonHo-ananutuueckas razera «PR-News» // www.pr-news.ru

4. CepBep KopHopaTuBHBIX npecc-penn3oB «PR News» // www.prnews.ru

5. Koprniopatusnas xkynbsTypa// http://www.c-culture.ru/

6. IIPECC-TPECT: M3natenbcTBO KOpriopaTUBHOM npecchl// http://www.press-trest.ru/

7.  Tlpodeccuonanpubii  calt  «CooOmiecTBa  BHYTPEHHHX  KOMMYHHUKAaToOpoB»  //
http://www.insidepr.ru/

Mamepuanvno-mexnuueckoe obecneuenue

MarepuanbHO-TEXHHYECKHE CPECTBA: MYJIbTUMEIUITHOE 000PYA0BaHKE, BKIOYAOIIEE B
ce0s kommbloTep (HOYTOYK) M MyJIbTUMEIUa IPOEKTOp, MPOCUUPYIONIMHA H300pakeHue
(crmaiiabl) Ha 9KpaH, yueOHas Jocka (MHTepaKTUBHAs yuyeOHasi JOCKa) U MHCTPYMEHTHI (Mel WIH
MapKep) JJI1 HAHECEHHsI PUCYHKOB, CXEM U TEKCTa Ha JIOCKY.

IIpakTyeckoe 3anaTHe Ne 7 (2 4.): «Pasaumunble MeToAbl OneHKH dPppexkTuBHOCcTH PR-
KaMIIaHUuN»

Yueonoe 3zaoanue:
CocraBbTe man Meponpustuii u myonukanuit B CMU npoaBrukeHUs] KOMIIAHUH B CpeJie
WHTEPHET
1. CocraButrh mnan PR-kammanuu, ucnons3ys cieayroiiue napamerpsl: Llens kamnanuu,
leneBass aymutopusi, 3aAcCTBOBAHHBIE PECYpPCHl: COLMANBHBIE Meaua, OJoTH,
MUKPOOJIOTH (CaMOCTOTENILHO WM UHTETPUPOBAHHBIE C CAWTOM), BUPYCHBIA MapKEeTHHT,
OH-JIafH KOH(EepeHINH U MTpecc-KOH(EPEHIIMH U T.11.)
2. Ilposeputs 3$(HEeKTUBHOCTh, KaMIAaHUM IO HECKOJbKUM MOJEISIM  OIEHKHU
3¢ pexTUBHOCTH.

Hnmepnem-pecypcewi:
. Ilpodeccnonanbupiii PR-nopran «CoBetHuk» // www.sovetnik.ru
. [IpoeccrnonanbHplil HayuYHO-IONMYJSApHBIHN xypHaN « PR-/{nanory // www.pr-dialog.ru
. Undopmanmonno-ananutrueckas razera «PR-News» // www.pr-news.ru
. CepBep kopropatuBHbIX Tipecc-penn3oB «PR Newsy // www.prnews.ru
. Kopnioparusnas kyneTypa// http://www.c-culture.ru/
. [IPECC-TPECT: HU3narenscTBO KOpHopaTuBHOM mipecchl// http:// www.press-trest.ru/
[TIpodeccuonanbubiit  caiit  «CooOmiecTBa  BHYTPEHHMX ~ KOMMYHHUKAaTOpoB»  //
http://www.insidepr.ru/
Mamepuanvno-mexnuueckoe obecneuenue
MarepuaabHO-TEXHHYECKHE CPEICTBA: MyJIbTUMEIUITHOE 000PY0BaHIE, BKIIOYAOIIEE B
ce0s kommbloTep (HOYTOYK) M MyJIbTUMEIUa IPOEKTOp, MPOCUUPYIONIMHA H300pakeHue

N bk W=
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(cnaiinel) Ha 9KpaH, yueOHast JocKa (MHTEpaKTUBHAs yueOHast JOCKa) M MHCTPYMEHTHI (Mel WiH
Mapkep) JJi1 HAHECEHHsI pUCYHKOB, CXeM U TEKCTa Ha JIOCKY.

9.2. MeToanuyecKkue peKOMEH/IaluM 10 MOAT0TOBKE MMCbMEHHBIX padoT
HayuyHoe cooOmienne Ha ©0a3ze JokiIana wWiM pedepaTa SIBISETCS CaMOCTOSTEIbHON
paboToil CTyJAeHTa W TOABOAWT MTOTH €r0 TEOPETHYECKOW WM TPAKTUYECKOH MOJATOTOBKH TIO
u3ydaeMoi qucuuiuinbe. [1py moAroToBke Hay4HOro JOKJaaa 00y4aroluiics T0IKeH M0Ka3aTh
CBOM CITIOCOOHOCTH U BO3MOKHOCTH IO PEHICHUIO pealbHBIX MTPOOJIeM, UCIIOJB3YS NOJTyUYEHHBIE B
nporecce oOydeHus 3HaHUA. MeToauyeckhe yKa3aHHs TMO3BOJISIIOT OOECIEeYUTh €IUHCTBO
TpeOOBaHUH, MIPEIBIBISIEMBIX K COICPIKaHUIO, KAYECTBY M O(OPMIICHHIO MMCHMEHHBIX padoT.
[Ipy BBHIMONHEHUM THUCBMEHHBIX pPAa0OT MCIOJIB3YIOTCS BCE 3HAHUS, IOJyuYeHHbIE
CTYZICHTAaMH B XOJI€ OCBOCHUS IUCIMILINHBI, 3aKPEIUISIFOTCS HABBIKH OQOPMIICHHS PE3yIbTaTOB
yueOHO-UCCIIEZIOBATENILCKOM  pabOThl;  BBIABISIOTCA yMEHHUS UYeTKO (OpMyIupoBaTh U
apryMEHTHPOBaHO OOOCHOBBIBATH MPETIOKEHHS U PEKOMEHIAIINH TI0 BEIOPAHHOW TEMe.
Boimonnenue paboThl mpedrnonaraeT KOHCYJBTAlMOHHYIO TIIOMOIIb CO CTOPOHBI
npenogaBatens. B xozie BbIMonHEHHS pabOThl CTYIEHT JODKEH IMOKa3aTh, B KaKOW Mepe OH
OBJIa/Ie]1 TEOPETUYECKUMHU 3HAHUAMHU M MPAKTUYECKUMU HABBIKAMH, HAYUYHJICS CTaBUTh Hay4YHO-
HCCIIeIOBATEeNbCKHUE MTPOOIJIEMBI, IENIaTh BBIBOJIbI U 000011aTh MOTYYEHHbIE PE3YIIbTAThI.
[TonroroBka MUCHMEHHOM PabOTHI UMEET LENbIO:

® 3aKpeIIeHUE HaBBIKOB HAyUYHOT'O MCCIIE0BAaHNUS;

® OBJAJICHUE METOJUKON HCCIIeI0BaHuS;

e yriy0OJeHHe TEOPETUUYECKUX 3HAHNUHN B IPUMEHEHUH K KOHKPETHOMY HCCJIEI0BAHUIO;

® [pUMEHEHHE 3HAHWH NPU PEIICHUU KOHKPETHBIX 3aa4 YIPaBICHUYECKON eATEIbHOCTH;

® BBIICHEHHE MOATOTOBIEHHOCTU CTYJEHTa K CAaMOCTOATEIbHOMY PELICHHIO MpodieMm,
CBSI3aHHBIX C AUCIUILIMHOM.

O6m1ue TpeboBaHuUA.
JUis yCTIenIHOTO M Ka4eCTBEHHOT'O BBIITOJIHEHHSI TUCbMEHHON Hay4YHOUM paboThl CTYIEHTY
HE00X0IUMO:

® UMETh 3HAHMS 110 U3YYaeMOU TUCIMIUINHE B 00beme mporpammsl PITY;

® BJAJIEThb METOJAMH HAYYHOI'O HCCIIEIOBAHNUS;

® yMEeThb HCIOJb30BATH COBPEMEHHBIC CPEICTBA BBIYMCIMTEIBHOM TEXHHKH, B MEPBYIO
ouepellb NMepcoHaIbHbIE KOMITBIOTEPHI KaK B MPOIECCEe BBIMOIHEHUS, TaK U B Ipoliecce
odopmiieHus paboThl;

e CBOOOJHO OPHEHTHUPOBATHCA NPU TOAOOpPE pa3IMYHBIX HCTOYHHUKOB HH(OpMAIMM M
yMETb paboTaTh CO CHELHATBLHON JINTepaTypoH;

® yMeTh JIOTUYHO, TPAaMOTHO M Hay4yHO OOOCHOBaHHO (POPMYJIHMPOBATH TEOPETHUYECKUE U
MIPaKTUYECKHE PEKOMEHIalliH, pe3yIbTaThl AaHATIN3A;

e KBATM(QUUUPOBAHHO  O(OPMIATH  TpapHUuUecKUil  MaTepuall,  HIUIIOCTPUPYIOLIUHA
cojiepkaHue paboThI.

SBnAACh 3aKOHUEHHOH CaMOCTOSITENbHOM Hay4yHO-HCCIeN0BaTeIbCKONH pa3paboTKOM
CTy/IeHTa, MUChbMEHHAs paboTa JOKHA OTBEYATh OCHOBHBIM TPEOOBAHUSIM:

1. AKTyalbHOCTb T€MBI UCCIIECIOBAHMS.

2. TlpenMeTHOCTb, KOHKPETHOCTh U OOOCHOBAaHHOCTH BBIBOJIOB O COCTOSIHUHM pPa3pabOTKH
MOCTaBJIEHHON TIPOOIEMBI.

3. CooTBeTcTBHE YpPOBHS pa3pabOTKH TEMbl COBPEMEHHOMY YPOBHIO HAyYHBIX pa3paboToK,
METOAMYECKUX TMOJIOKEHUH M PEKOMEHAALMH, OTPaXXEHHbIX B COOTBETCTBYIOIIEH
JUTEepaType.

TeMmbl NUCBMEHHBIX paboT GopMyIHpyloTcs Ha ocHoBe IlpumepHoi TeMaTHKH,
IIpeJICTaBICHHOM B paszene 5.3. Hactosueil Pabouei mporpaMMel.

[Ipennaraemas oOydaromMces TeMaTHKa paOOT SABISIETCS NMPUMEPHOM U HE UCKIIOYaeT
BO3MOYKHOCTH BBITIOJIHEHUSI paboTHI MO MpobiieMaM, NpeIOKEHHBIM cTyneHToM. [Ipu sTom
TeMa JOJKHa OBbITh corjlacoBaHa ¢ mnpenojasatesneM. Ilpu BbIOOpe TeMbl HEOOXOIUMO
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YUUTHIBaTh, B KaKOH Mepe pa3pabaTbIiBaeMble BOIPOCHI OOECIEUYEeHBbl MCXOJHBIMU JaHHBIMHU,
JUTEPaTypHBIMU UCTOYHUKAMHU, COOTBETCTBYIOT MHIMBUIYaJIbHBIM CIIOCOOHOCTSIM M MHTEpecaM
o0yuJaromerocs.

TpebGoBaHus K cOAEpKAHUIO U CTPYKTYpe TEKCTa

[Ipennaraemas mpumepHasi TEMaTHKa OXBaThIBAa€T IIMPOKHHA Kpyr BompocoB. Iloaromy
CTPYKTypa KaxJ0H paboThl NOJKHA YTOUHATHCA CTYJIEHTOM C IpEerojaBaTesieM, UCXOJIs U3
HaY4YHBIX HMHTEPECOB CTYJIEHTa, CTENeHM NpPOpabOTaHHOCTU JAHHOM TEMBbl B JUTEpaType,
Hanu4yusl ”HGOpMaIUH U T.I1.
Kaxxnas nucbMeHHast HayyHast paboTa JOJKHA UMETh:
TUTYJIbHBIN JIUCT;

OTJIaBJICHHE;

BBEJ/ICHHCE;

TJIaBbl W/WIIK Taparpadst;

3aKJIIOUCHHE;

CTIMCOK HCIIOJIb30BaHHBIX UCTOYHUKOB H JIUTEPATYPHI.
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Ipunoxenus
IIpunoxenne 1. AHHOTANMSA pado4eil MPOrpaMMbl M CUMILIHHBI

Jucuunnuna «Opranuzanus 1 IpoBeJeHre KOMMYHUKALIMOHHBIX KaMIlaHu# B cdepe cBszeil ¢
OOIIIECTBEHHOCThIO» pealn3yercs Ha (akylIbTeTe peKjambl M CBs3ed ¢ OOIIECTBEHHOCTHIO
Kadeapoi TEOpUn 1 MIPAKTUKHU OOIIIECTBEHHBIX CBSI3CH.

Leab IUCHMIVIMHBI — CPOPMHUPOBATH y CTYJCHTOB HAy4yHOE IpPEJCTaBIEHHE O TOM, B UeM
3aKJIIOYAETCsl CYIIHOCTh OPraHMU3allMM M MPOBEIACHHUS] KOMMYHHUKAIIMOHHBIX KaMIaHUW B cdepe
CBsi3el C OOIIECTBEHHOCTHIO, O CHEIM(HUKEe NPUMEHEHHS OCHOBHBIX CPEJICTB U METOJIOB
OpraHM3allii U TMpPOBEJIEHUS KOMMYHMKAIIMOHHBIX KaMIlaHuH B cdepe cCBs3ell c
OOIIIECTBEHHOCTBIO, @ TaKXe IOJATOTOBUTH CTYACHTOB K CaMOCTOSATEIBHOW MpPaKTUYECKOM
NesITeNIbHOCTH B chepe opraHuzalud KOMMYHHUKAIIMOHHBIX KaMIIaHUN 1 MEPOTIPUSTUH.

33}13‘11/[ AUCHHUIIJIMHBI:

e OIpeAenuTh poap MnoiauTudeckoro PR M momuThyeckod pekiiaMbl B IIPaKTHUKax
MOJUTUYECKMX KOMMYHHMKAIIUH COBPEMEHHOTO OOIIECTBA;

® U3yYUTh NPUHLUMBI OPraHU3allMd M TPOBEIEHUS KOMMYHHUKAI[MOHHBIX KaMIaHUHA B
cdepe cBsazelt ¢ 00IIECTBEHHOCTHIO;

® O03HAKOMUTb CTYJCHTOB C OCHOBHBIMH TEXHOJIOTUSMH M METOAAMU OpraHU3alUd U
IIPOBEJICHUS] KOMMYHUKAIIMOHHBIX KaMIIaHU B cepe cBsA3el ¢ 00IIECTBEHHOCTBIO;

e chopmHpoBaTh MPAKTUYECKUE HABBIKM OPTaHU3ALUU U TPOBEJCHHUSI KOMMYHUKAIIMOHHBIX
KaMIaHui B cdepe CBsi3eil ¢ 00IIeCTBEHHOCTHIO Y CTYIEHTOB;

® TPOAHATM3UPOBATH METO/bI aHANN3a YPPEKTUBHOCTH KOMMYHHKAIIMOHHBIX KaMIIaHUN B
cdepe cBsa3eit ¢ 00IIECTBEHHOCTBIO.

JlucuuninHa HanpaBJieHa Ha (popMUpOBaHHE KOMIIETEHITHIA:

VYK-1. CnocobeH OCylecTBISATh IOUCK, KPUTHYECKHH aHaIu3 W CUHTe3 HWH(pOpMaluy,
MPUMEHSATb CUCTEMHBIN MOAXO0/ ISl PEIICHUsI TTOCTABJICHHBIX 3aj1a4

VK-1.2. ®opmupyeT U apryMEHTHPOBAHO OTCTAaUBAE€T COOCTBEHHYIO MO3MIIMIO MO PA3TMIHBIM
¢dunocopckuM mpobiieMaM, 0OOOCHOBBIBACT M aJICKBATHO OICHUBAET COBPEMCHHBIC SIBIICHUS H
MPOIIECCHI B OOIIECTBEHHOM KM3HH HA OCHOBE CHCTEMHOTO TTOAXO0/Ia.

YK-6. CriocobeH ynpaBisiTb CBOMM BPEMEHEM, BBICTpauBaThb U PEAIU30BBIBATH TPAECKTOPHIO
CaMOpa3BUTHUS Ha OCHOBE MPHHIMIIOB 00pa30BaHMs B TEUEHHE BCEH )KU3HU

VYK 6.1. Onpenenser uenu coOCTBEHHOH N€ATENbHOCTH, OLEHUBAs NMYTH UX JIOCTHXKEHUS C
YUETOM PpECypCOB, YCJOBHH, CPEACTB, BPEMEHHOW MNEPCIIEKTUBBI PA3BUTHUS JEATEIBHOCTH H
TUTAHUPYEMBIX PE3yJIbTaTOB

YK-6.2. ®opmynupyeT 1eau COOCTBEHHON NEATENbHOCTH, ONMpeAeNisis MyTH HX JOCTHKEHUS C
Y4ETOM PECYPCOB, YCJIOBHM, CPEICTB, BPEMEHHOMN MEPCIEKTHUBBI Pa3BUTHS JEATEIBHOCTH U
TUTAHUPYEMBIX PE3yJIbTaTOB.

OIIK-1. CnocobeH co3maBaTh BOCTpeOOBaHHBIE OOIIECTBOM W HHIYCTPHEW MEAMATEKCTHl U
(nM) MeaManpOoIyKTHL, ¥ (M) KOMMYHUKAIIHOHHBIE TPOJYKTHI B COOTBETCTBHHM C HOpPMaMu
PYCCKOTO U HHOCTPAHHOTI'O A3BIKOB, 0COOEHHOCTSIMH MHBIX 3HAKOBBIX CHCTEM

OIIK-1.1 BpiBASET OTIMYUTETBHBIE OCOOCHHOCTH  MEIAMATEKCTOB, MEIHANpPOIYKTOB,
KOMMYHHKAITHOHHBIX TIPOAYKTOB Pa3HBIX MEINACETMEHTOB U IIATHOPM

OIIK-1.2. OcymiecTBisieT OATOTOBKY TEKCTOB PEKJIAaMbl U CBSI3€H C OOIIECTBEHHOCTHIO M MHBIX
KOMMYHHUKAIITMOHHBIX MPOJYKTOB PA3IMYHBIX KAaHPOB U (HOPMATOB B COOTBETCTBUU C HOpMaMu
PYCCKOTO U HHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMH MHBIX 3HAKOBBIX CUCTEM
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OIIK 2. CrmocobeH yuyHWTHIBaTh TEHACHIUHM Ppa3BUTHS OOIIECTBEHHBIX M TOCYAApPCTBEHHBIX
MHCTUTYTOB JUIsl UX PA3HOCTOPOHHEIO OCBEIIEHUS B CO3/IaBa€MbIX MeauaTekcTax U (WJIn)
MeINANpPOAYKTaX, U (MJIM) KOMMYHUKAIIMOHHBIX MTPOIYKTaX

OIIK 2.1. BrIgBIsSeT OTJIWYHMTCILHBIE OCOOCHHOCTH MEIUATEKCTOB, MEIUAINPOTYKTOB,
KOMMYHHKAITMOHHBIX TPOAYKTOB Pa3HBIX MEIMACETMEHTOB U IIATHOPM;

OIIK-2.2. CnocobGeH y4YuUThIBaTh OCHOBHBIC TCHACHIIMM Pa3BUTHs OOIECTBEHHBIX W
rOCy/IapCTBEHHBIX MHCTUTYTOB MPU CO3/JaHUU TEKCTOB PEKJIaMbl U CBs3€i C OOIIECTBEHHOCTHIO
W/WITM KOMMYHUKAIIMOHHBIX TIPOIYKTOB.

OIIK 7. CnocobGen yuutbiBaTh 3((eKkTbl M TOCIeACTBHS CBOEH MNpodeccCHOHATBLHON
NeSITeNIbHOCTH, CJIETysI IPUHIUIIAM COI[HAIbHON OTBETCTBEHHOCTH

OIIK 7.2. OcymectBusier oT00p HH(OpMAIMH, NPOPECCHOHATBHBIX CPEACTB M IPHEMOB
peKsIambl U CBsI3el ¢ OOIIECTBEHHOCTHIO B COOTBETCTBUH C IPUHILIUIIAMU

COLIMAJIbHOW OTBETCTBEHHOCTH W JTHYECKMMU HOpPMaMH, MPUHATHIM MPOodhecCHOHATEHBIM
COOOIIECTBOM

B pe3ynbraTe 0cBOCHUS TUCIUTUTHHBI 00YJaIONTHICS TOJKEH:
3name:
- OCHOBHBIC THITBI KOMMYHHUKAIIHOHHBIX KAMIIAHUH U UX OCOOCHHOCTH;

- IpaBWiIa COCTaBJICHHUS TUNUYHBIX PR-IOKyMEHTOB M OCHOBHBIX IpPaBUJl HAIUCAHUS
TEKCTOB PEKJIIAMHBIX COOOIIEHUI U UHBIX MPO(EeCcCHOHAIBHBIX TEKCTOB B chepe peKiaMbl
U cBsA3el ¢ 00IECTBEHHOCTHIO;

- crneud(uKy OCYIIECTBICHHS OCHOBHBIX TEXHOJOTMM M METOJOB OpraHu3aluu |
MIPOBE/ICHUS] KOMMYHUKALIMOHHBIX KaMITaHUH B cpepe cBsA3el ¢ 00I1IECTBEHHOCTHIO;

- crneunuky (opMHpoBaHHS HMHKA U PENyTallMUd MPU OpPraHu3allid U TPOBEIACHUS
KOMMYHHUKAIIMOHHBIX KaMIIaHUH B cdepe CBs3eil ¢ 00I1eCTBEHHOCTHIO.

Ymems:

- BBIACNATH KJIIOYEBbIE XapaKTEPUCTUKH MPAKTUKA MPOTEKAHUS OpraHu3aluud U
MPOBEACHUS KOMMYHHKAITMOHHBIX KaMIaHui B cdepe cBsize C 0OIEeCTBEHHOCTHIO
(conmanbHbBIN KOHTEKCT, CyOBEKTHI U KaHATbl KOMMYHHKAIUH, COJIEP)KaHUEe COOOIICHUN);

- HCIOJb30BaTh TEOPETUYECKUN MaTepuan JaHHOro Y4eOHOro Kypca i BbIPaOOTKH
COOCTBEHHOT'O TOHUMAaHM U OLEHKH 3()(HeKTUBHOCTH MPOBOAUMBIX PR-kammnanui;

- TOTOBUTH Hpecc-penmm, I/IH(i)OpMaI_[I/IOHHBIe IIOBO/HI, peKHaMHLIe TCKCTBI U HUHBIC PR-
tekctel ans CMMU, digital-kanamoB MaccoBOi KOMMYHHKAIMM W OCHOBHBIX TPYIII
0OIIIECTBEHHOCTH;

- BBUIABJIATH MPOOJIEMHBbIE 30HBI OpPraHU3allMM W TPOBEACHHS KOMMYHHKAIIMOHHBIX
KaMIaHuii B cdepe cBsizeil ¢ OOIIECTBEHHOCThIO W OpPraHU30BBIBATH CIIELMATIbHBIC
MEpPONPUATHS OHJIAIH U o(IailH KOMMYHHUKAIHX;

- MpOJBHTaTh HWMHJDK OTICIBHOTO OpeHJa WM opraHa TrOCYJapCTBEHHOW BIIACTH B
TEKYIINX MPaKTUKaX OpPraHU3allMi M TPOBEICHHS KOMMYHHUKAIIMOHHBIX KAaMITAHUW B
chepe cBs3ed ¢ OOIMIECTBEHHOCTHIO, HMCXOJS W3 TPUHSITHIX COIHAIBHO 3HAYMMBIX
[IEHHOCTEH B COBPEMEHHOM POCCHUHCKOM OOIIECTBE.

Braoemo:

- METOAMKOW aHanu3a BbIABICHUS dS(PPEKTUBHOCTH TEKYIIMX KOMMYHHKATHBHBIX
KaMIaHHii;
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- METOJMKOM  OmpeiesieHHs  aKTyaJbHOTO  KOMMYHUKATHMBHOTO  KOHTEHTa  JUIs
dbopmupoBanusi HWHGOPMAIMOHHBIX ¥ PEKJIAMHBIX COOOIICHWH I KIIFOYEBBIX
ayJIUTOPUH, WUCXOAS U3 COBOKYIMHOCTH TMOJHUTUYECKUX, IKOHOMHUYECKHX (PaKTOPOB,

IIPaBOBBIX u 3TUYECKUX HODM, PETryIUPYOINAX pa3BuTHE pa3HbBIX
MEIMAaKOMMYHHUKAIIMOHHBIX CHCTEM Ha IJI00aTbHOM, HAIIMOHAJIBHOM U PErHOHAIBHOM
YPOBHSIX;

- HaBBIKAMM JIMTEPATYpHOIO pPENAKTUPOBAHUS PEKIAMHBIX M OCHOBHBIX PR-TekcTOB,
KONMUPAWTHHTa U CIUYpalTHHra B cepe COBpEeMEHHOH pekiiambl U PR;

- TEXHUKaMHU MpOEKTUpoBaHMA Oyaymieit PR-kammanuu W opraHu3anuu CHEMaIbHBIX
MEpPOIPUIATHIA B OHJIAWH U OQuIalilH KOMMYHHUKAIUSAX, UCXOJ U3 PaHEe IMPOBEIECHHBIX
MTOJINTUKO-COLIMOJIOTMYECKUX UCCIIEIOBAHUN.

- MPaKTUYECKOUN KOMIIETEHITHEH 1o BOIIpOCaM MIOJIMTHKO-COITHOJIOTHYECKOTO
UCCIICIOBaHUM, UMEIOLIUXCS COIMAbHO 3HAUYMMBIX IIEHHOCTEH, cPOPMHUPOBABIINXCS B
paMKax TEKyIIMX COBPEMEHHBIX PpPOCCHMCKMX KOMMYHHMKATHBHBIX  IPaKTHKaX,
CTaHOBSIIUXCS OCHOBOM u1s onpenesieHuss PR-texnonorui.

[lo pucuumniumHe NpeaycMOTpEeHa MPOMEXKyTO4YHas arrecTanus B (opme sk3ameHa. OOmas
TPYZAOEMKOCTb OCBOEHUS AUCIMILINHBI COCTABIISAET 3 3aUETHBIC €ANHUIIBI.

The discipline "Organization and conduct of communication campaigns in the field of public
relations" is implemented at the Faculty of Advertising and Public Relations by the Department
of Theory and Practice of Public Relations.
Purpose of the discipline - to form students' scientific understanding of what is the essence of
organizing and conducting communication campaigns in the field of public relations, the
specifics of the use of fixed assets and methods of organizing and conducting communication
campaigns in the field of public relations, as well as prepare students for independent practical
activities in the field of organizing communication campaigns and events.
Tasks of the discipline:
e determine the role of political PR and political advertising in the practices of political
communications in modern society;
e to study the principles of organizing and conducting communication campaigns in the
field of public relations;
e to familiarize students with the basic technologies and methods of organizing and
conducting communication campaigns in the field of public relations;
e to form practical skills in organizing and conducting communication campaigns in the
field of public relations among students;
e analyze methods for analyzing the effectiveness of communication campaigns in the field
of public relations.
The discipline is aimed at the formation of competencies:
UC-1. Able to search, critically analyze and synthesize information, apply a systematic approach
to solve tasks
UC-1.2. Forms and reasonably defends his own position on various philosophical problems,
substantiates and adequately evaluates modern phenomena and processes in public life on the
basis of a systematic approach.
UC-6. Able to manage his time, build and implement a trajectory of self-development based on
the principles of education throughout life
UC 6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking
into account resources, conditions, means, time perspective for the development of activities and
planned results
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UC-6.2. Formulates the goals of his own activities, determining the ways to achieve them, taking
into account resources, conditions, means, time perspective for the development of activities and
planned results.

GPC -1. Able to create media texts and (or) media products and (or) communication products in
demand by society and industry in accordance with the norms of Russian and foreign languages,
features of other sign systems

GPC-1.1 Identifies the distinctive features of media texts, media products, communication
products of different media segments and platforms

GPC-1.2. Prepares texts for advertising and public relations and other communication products
of various genres and formats in accordance with the norms of Russian and foreign languages,
features of other sign systems

GPC 2. Able to take into account the development trends of public and state institutions for their
versatile coverage in the created media texts and (or) media products, and (or) communication
products

GPC 2.1. Identifies the distinctive features of media texts, media products, communication
products of different media segments and platforms;

GPC-2.2. Able to take into account the main trends in the development of public and state
institutions when creating texts for advertising and public relations and / or communication
products.

GPC 7. Is able to take into account the effects and consequences of their professional activities,
following the principles of social responsibility

GPC 7.2. Carries out the selection of information, professional means and techniques of
advertising and public relations in accordance with the principles

social responsibility and ethical standards adopted by the professional community

As aresult of mastering the discipline, the student must:

To Know:

- main types of communication campaigns and their features;

- rules for compiling typical PR documents and basic rules for writing texts for advertising
messages and other professional texts in the field of advertising and public relations;

- the specifics of the implementation of the main technologies and methods of organizing
and conducting communication campaigns in the field of public relations;

- the specifics of the formation of the image and reputation in the organization and conduct
of communication campaigns in the field of public relations.

To Be able to:

- highlight the key characteristics of the practice of organizing and conducting
communication campaigns in the field of public relations (social context, subjects and
channels of communication, message content);

- use the theoretical material of this training course to develop your own understanding and
evaluate the effectiveness of ongoing PR campaigns;

- prepare press releases, informational occasions, advertising texts and other PR texts for
the media, digital mass communication channels and key public groups;

- identify problem areas for organizing and conducting communication campaigns in the
field of public relations and organizing special events for online and offline
communications;

- to promote the image of an individual brand or public authority in the current practices of
organizing and conducting communication campaigns in the field of public relations,
based on accepted socially significant values in modern Russian society.

To Own:

- methodology for analyzing the effectiveness of current communication campaigns;

- a methodology for determining relevant communicative content for the formation of
information and advertising messages for key audiences, based on a combination of
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political, economic factors, legal and ethical standards governing the development of
various media communication systems at the global, national and regional levels;

- skills in literary editing of advertising and basic PR texts, copywriting and speechwriting
in the field of modern advertising and PR;

- techniques for designing a future PR campaign and organizing special events in online
and offline communications, based on previously conducted political and sociological
studies.

- practical competence on issues of political and sociological research, existing socially
significant values that have been formed within the framework of current modern
Russian communication practices, becoming the basis for determining PR technologies.

The discipline provides for intermediate certification in the form of an exam. The total labor
intensity of mastering the discipline is 3 credit units.
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